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Abstract

Sports tourism is a highlight of modern tourism and has become a new economic growth point in
the national economy. This paper uses SWOT analysis and literature review to comprehensively
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analyze the strengths, weaknesses, opportunities, and threats of sports tourism development in south-
ern Shaanxi. Based on this analysis, the author proposes corresponding countermeasures and mar-
keting strategies for the development of sports tourism in southern Shaanxi.
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