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Abstract

Against the backdrop of the coordinated advancement of the integration of culture and tourism and
green development, green marketing has become a crucial path to drive the high-quality develop-
ment of the sports tourism industry and achieve a win-win outcome of ecological protection and
industrial income growth. Zhaotong City boasts high-quality natural ecological resources and dis-
tinctive ethnic sports and cultural resources, laying a solid foundation for developing a green mar-
keting strategy for sports tourism. However, the current implementation of green marketing in the
city is confronted with practical predicaments such as an imperfect strategic system and an inade-
quate support mechanism, which have restricted the effective release of industrial value. This paper
comprehensively adopts the methods of literature review, field investigation, interview and logical
analysis to systematically investigate the current implementation status of green marketing for
sports tourism in Zhaotong City, and deeply analyze the core problems existing in its strategic de-
sign, implementation and support. It also focuses on the formulation of implementation strategies
and the construction of a support system for the green marketing strategy to conduct an in-depth
study. This research puts forward targeted green marketing implementation strategies and con-
structs a comprehensive multi-dimensional support system covering policies, funds, talents and
ecology. It aims to provide theoretical support and practical guidance for Zhaotong City to smoothly
advance the green marketing strategy for sports tourism, break through the bottlenecks of indus-
trial development and build a regional characteristic brand of green sports tourism, so as to boost
the high-quality development of Zhaotong’s sports tourism industry and promote the in-depth in-
tegration and coordinated development of the integration of culture and tourism and ecological civ-
ilization construction.
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Table 1. Resource inventory of major projects under the five-year revitalization action plan for the development of the tourism
industry in Zhaotong City
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Table 2. Key project resource inventory for the five-year revitalization action plan of the tourism industry development in

Zhaotong City
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Table 3. Top ten regularly held sports and festive events in Zhaotong City
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Figure 1. Strategic concept for developing a “green marketing” approach to sports tourism in Zhaotong City
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