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Abstract

In the new media environment, the proliferation of health information is more likely to cause the el-
derly to have alienation behaviors such as biased listening and “queuing up to buy” due to alienation
phenomena such as information imbalance, information worship, and information misunderstanding.
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Starting from the demand for health information in the elderly group, this paper discusses the
causes and manifestations of alienation, including source alienation, ontological alienation, ac-
ceptance alienation, and behavioral alienation. It proposes strategies such as clarifying the source,
doing a good job as an information gatekeeper, improving the health literacy of the elderly group,
and using big data for smart supervision to eliminate the impact of the alienation of health infor-
mation.
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