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Abstract

As population aging accelerates, the elderly have gradually become a significant source of customers
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for financial institutions. Based on life cycle theory and behavioral finance, this paper analyzes the
wealth structure, risk preferences and behavioral characteristics of elderly clients, constructs a
multidimensional segmentation framework covering asset scale, risk preference and digital capa-
bility, and identifies key profiles of diverse elderly clients. On this basis, a differentiated marketing
mechanism is designed across three dimensions: product matching, channel configuration and reg-
ulatory compliance, providing theoretical support and practical reference for financial institutions
to better serve elderly clients and improve market performance.
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Table 1. Multi-dimensional segmentation dimensions and hierarchical classification of senior customers
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