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Abstract

With the continuous deepening of population aging, the silver economy has gradually become an
important driving force for economic and social development, and the scale and potential of the
elderly consumer market are expanding rapidly. In this context, systematically reviewing existing
research is of great significance for understanding the development characteristics of the elderly
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consumer market. Based on a review of relevant domestic literature, this paper systematically sum-
marizes the research progress on the elderly consumer market under the background of the silver
economy. Existing studies are analyzed from the perspectives of research content, research focus,
and research methods. The results show that although a number of studies have explored the el-
derly consumer market, several limitations remain, including a relatively concentrated research
focus, insufficient attention to differences among elderly consumer groups, and limited research on
digital consumption among the elderly. Accordingly, this paper proposes several directions for future
research, including expanding research perspectives, strengthening market segmentation studies,
innovating marketing models, and promoting the digital development of the elderly consumer mar-
ket. The study aims to provide references for further academic research and the development of the
elderly consumer market.
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