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Abstract

Population aging has become an important phased feature of China’s social development, and the con-
tinuous expansion of the elderly group has spawned new demands in the clothing consumer market.
Taking the in-depth development of population aging as the research context, this paper adopts the
research methods of literature review and logical deduction to systematically analyze the core char-
acteristics of the clothing consumer psychology of the elderly group in the new era, accurately identify
the core problems existing in the current elderly clothing design practice, such as backward design
concepts, serious product homogenization, and insufficient scene adaptation, and finally construct a
clothing design innovation strategy system adapted to the consumer psychological needs of the el-
derly group. The research finds that the clothing consumer psychology of the elderly in the new era
has shown a core transformation of refined functional demands, personalized emotional needs, and
diversified social expressions. Only by taking consumer demand as the core anchor and realizing the
transformation of design logic from “product-oriented” to “user-oriented” can we truly solve the di-
lemma of supply-demand mismatch in the elderly clothing market and provide theoretical reference
and practical guidance for the high-quality development of the elderly clothing industry.
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