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Abstract: With the growing of science, and the rapid development and popularization of computer industry,
the digital process is driving the market and the rapid development of the multimedia industry. As a result, the
digital technology has been widely used in various fields of society, and in the application of modern pack-
aging, which is playing a more and more important role. The digital technology is in the forefront of the
computer information technology development, so its application in the field of modern packaging should
make modern packaging technology become more digital, high-tech, vogue, also more scientific and reason-
able, more flexible, and the creative space design is more efficient. Aspects such as the multimedia digital
technology in modern packaging design, the communications with customers and the evaluation of the design,
the distribution and sale of the product packaging, also have important influences on the modern packaging
and the function. The packaging has become an important form of brand communication, then via the form,
material, color and symbol design, the designers do their works skillfully to tell you the story of a brand, or
make innovation be more easily accepted and understood by people.
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Figure 1. 3D modeling techniques used in bag design
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Figure 2. Virtual reality technology to the environment construc-
tion
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