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Abstract

By studying the design characteristics of comedy animated films and comedy love movie posters
from 2015 to 2017, this paper mainly studies three aspects: the basic analysis of composition, the
basic analysis of color application and the analysis of the relationship between movie theme and
text, and explores some rules of movie posters and audience preference through the later data
analysis and integration. After summarizing some characteristics of movie posters with high box
office, we find that these movie posters with high audience preference are also analyzed with high
box office, and there are some corresponding relations.
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Figure 1. Box office ranking of high-grossing comedy films and high-grossing animated films in 2015-2017
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Figure 2. Composition analysis chart of 30 posters of high-box office films
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Figure 3. Poster color analysis chart of 30 high-box office movies
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Figure 4. Text diagrams of 30 posters of high-grossing movies
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Figure 5. User preference data graph of 30 high-box office movies
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Figure 6. A comparison chart of the relationship between the audience preference of comedy love and comedy animated
films and the color, text and composition of posters
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