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Abstract

After winning several awards at the 5th Pingyao Crouching Tiger Hidden Dragon International
Film Festival, Journey to the West which was called “the most amazing film” by fans was officially
released on April 1, 2023. Coming from the film festival, the birth and the divine moment of Jour-
ney to the West are deeply affected by Cinephilia Culture. Unlike The Wandering Earth, which rea-
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lizes the aesthetic of the film industry, the low-cost Journey to the West tells a story of unofficial
science in content and does not have gorgeous visual wonders and special effects. Besides, Journey
to the West adopts the shooting method of mockumentary. Journey to the West does not continue
the word-of-mouth marketing of The Wandering Earth in publicity. Instead, it uses Cinephilia Cul-
ture to create emotional marketing. Journey to the West has aroused the love and recognition of
movie fans. In the end it managed to realize the carnival of the small circle of fan film groups. Thus,
Journey to the West obtained the good word-of-mouth and box-office receipts. The innovation in
marketing of the Journey to the West has also found another possibility for the marketing of
low-cost domestic science fiction films in the future.
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