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Abstract

With the rapid development and ongoing transformation of the information technology industry,
various media forms are undergoing diverse evolution and beginning to integrate under the sup-
port of the Internet. As Professor Ithiel De Sola Pool of the Massachusetts Institute of Technology
mentioned in his book “Technologies of Freedom”, media convergence refers to the trend of various
media forms towards multi-functional integration. In this era, advertising, as an essential means of
communication, is expanding its influence. Traditional print media and emerging digital media are
starting to merge, leading the advertising design industry into a new era. To meet the demands of
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the advertising market, the advertising industry must devote itself to diverse innovation in adver-
tising design to cater to the diversified needs of consumers. Therefore, this paper will explore inno-
vative research on advertising design in the era of media convergence, analyze the opportunities
and challenges that the advertising industry is poised to face, and propose innovative practice paths
for advertising design.
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VR, O BRI SR BN SRR S T = T A IR, R W A
LU T A R R AR DL B R ICE S T R, BEAT BRI 4 B B M A T
I, gt 4 MBS LA I W, R A IE . 3B, RREE R EREBOR T, 2T BT
PN B D B, i MGV, WIS 5 ST AR R S B R b 2247 9 R R, 52
AR BT AT PR LA 6]
4. G518

BEA R IO S BT AT AR 1R R QDT AR AL, T B AT AT T A& R 2 R
W TESAE R E TR T RAIERA W BARR S R nl, T GERRR & (8, 9 5 52 AR A
Wiy RAT T 3EAL . B ElE 68 5 BT RO R T A A5 2 B3R T, RN ok TR kA, RS
REEE AR, T Bt Mol 7 G H SR RIMETT A B S BB BRE AL B BT
WERPLERES, AWEE) S8 EmR, HEST S R KIS R, A T A
A, ARG A5 e S0 . B AR A QBB I T DL BRI B IR BR
%L BT AR, T35 % P AL AE ) i et BRSBTS B A B, BB BRI 2 JetE,
FRET SR, RGN RS A S A mE L RIEAETT S, SHERRECR,
WG A R R S TT [ 7] WA R AR IR R FE R 2 U A% A% 4 S A S TR R SR T BRI
RGN 2o BEARRL SR & Bk A BT, OGS TR 538 H B L], ) S A E Tk
FEBUB IS, HEZ S B AT LA S R A R

SE K

1] ZEh. BRG] N AR RS LA BB AL [D]: (LA 3] F A R MO K2, 2023,

(1]

[2] EA&ZFE. BT TIILE . BhEkS BRI L EE, 2020(8): 99-104.

[3]1 ¥ HETFEAREFART S BRIET R ATT]. RS %W, 2023(3): 184-186

[4]  ZEUK. EAREEAR & B A ETE S [Cl/ b EFRERSCAR R, B (A6 50 STAAE AT TR A 7). 2020 4

T [ 18 0 2 R ATF T 2598 SCER(—). 2020: 525-527.
[5] AREed, JARS. BEARLEIAT SR AET T[], ZARFHE, 2019, 32(12): 49+86.
[6] FEUFET. B REEAL)T E IR BAIHET R T[], O, 2021(1): 25-26.
[7]  FkER. HEARRLE AL T LA S BT FIE S A [I]. B3 TR, 2020, 41(14): 252-256

DOI: 10.12677/arl.2025.141006 37 SR TR


https://doi.org/10.12677/arl.2025.141006

	基于媒介融合时代下广告设计的创新研究
	摘  要
	关键词
	Innovative Research on Advertising Design in the Era of Media Convergence
	Abstract
	Keywords
	1. 媒介融合的概念内涵
	2. 媒介融合时代下广告设计所面临的问题与挑战
	3. 媒介融合时代下广告设计的创新实践路径
	4. 结语
	参考文献

