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Abstract

With the rapid development of digital technology, digital sculpture art, as a product of the integra-
tion of traditional sculpture and modern technology, is gradually becoming an important force in
the contemporary art field. Through systematic research and analysis of the market trends of digital
sculpture art, this paper explores the driving factors behind it and assesses its value impact on the
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social economy. The research finds that the market of digital sculpture art is showing a rapid growth
trend, not only promoting the innovation and upgrading of the art industry but also driving the co-
ordinated development of related industrial chains. Digital sculpture art has demonstrated signifi-
cant social value in cultural inheritance, educational popularization, and the beautification of public
spaces, providing new impetus for the sustainable development of the economy and society.
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