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Abstract

In the information age, information visualization design, due to its efficiency and intuition, has
demonstrated strong application value and profound influence in numerous fields. When designing
information visualization, designers need to transform complex data into intuitive and easy-to-un-
derstand forms, so that users can easily access information. This article delves into the related the-
ories of information visualization design and Gestalt psychology, pointing out that the principles of
visual perception in Gestalt psychology serve as the theoretical foundation and practical guidance
for information visualization design. Using the case study method, the article analyzes the specific
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manifestations of Gestalt psychology in this visualization design, taking the project “Five Colors Har-
mony—Information Visualization of the Chinese Five-Color System” as a case study. It summarizes
the design methods integrating the two, aiming to help designers work more efficiently, reduce us-
ers’ cognitive burden, and achieve effective transmission and understanding of information.
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