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Abstract

Liangzhu culture is an important case for studying early complex societies in China. Its ancient city
ruins, hydraulic system, hierarchical burials, and jade-based ritual system together reveal a highly
complex social structure in the late Neolithic period. Cultural symbols such as the human-animal
mask motif, jade cong, jade bird, trident-shaped jade object, tripod with fin-shaped legs, and bam-
boo-joint-shaped pottery dou are not only visually distinctive but also embody Liangzhu society’s
ritual ideas, social order, social hierarchy, and everyday life. Taking the contemporary translation
of Liangzhu cultural symbols and the commercialization of cultural and creative products as its re-
search focus, this paper conducts a field-based analysis of two key sites: Liangzhu Museum and Yun-
niaoji in Liangzhu Culture Village, while incorporating semiotic and field-theoretical perspectives.
It examines symbolic resources, spatial functions, product categories, consumer demand, and oper-
ational mechanisms. The study argues that although Liangzhu cultural and creative products al-
ready possess a strong cultural foundation and market potential, several problems remain, includ-
ing superficial use of symbols, product homogenization, insufficient everyday functionality, and
weak coordination between the museum and the commercial district. Liangzhu Mu-seum primarily
undertakes professional interpretation, material evidence-based communication, and public edu-
cation, while Yunniaoji focuses on youth consumption, lifestyle construction, and scenario-based
experience. The two fields should therefore establish a collaborative mechanism that links cultural
interpretation, design translation, product implementation, and consumer feedback. Based on this
analysis, the paper proposes a design translation path consisting of cultural semantic identification,
formal structure extraction, material and color transformation, product function integration, and
scenario-based communication feedback. Drawing on questionnaire data, it further suggests that
Liangzhu cultural and creative products should emphasize simplicity, practicality, lightweight de-
sign, and strong symbolic recognition. This study aims to provide a systematic design framework
for the contemporary activation of Liangzhu cultural symbols and to offer a reference for the cul-
tural and commercial transformation of archaeological heritage, with attention to risk prevention
in the commercialization process.
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Figure 1. Distribution map of Liangzhu cultural sites
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Table 1. Core cultural symbols of Liangzhu and their value in contemporary design translation
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Figure 2. The Liangzhu museum
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Figure 3. Birdland
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Table 2. A comparison of cultural and creative products between Liangzhu museum and birdland
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Table 3. Main information of selected typical products
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Table 4. Basic profile of the questionnaire respondent
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Table 5. Purchase motivation, price acceptance, and key factors influencing purchase decisions
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Table 6. Purchase intention, preferred styles, and most expected product attributes for cultural and creative products
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Table 7. Preferences for Liangzhu cultural symbols, colors, and material textures
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Table 8. Usage scenarios, purchase channels, and improvement needs
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Table 9. Methods for translating Liangzhu cultural symbols
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Table 10. Form-based translation directions for Liangzhu symbols
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Table 11. Color system of Liangzhu cultural and creative product design
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Table 12. Texture categories in Liangzhu cultural and creative product desi
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