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Abstract

The development of the world's luxury market and the increasing aesthetic requirements of the
consumers make art design an important factor for luxury brands to establish their cultural
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characteristics, differentiate themselves and achieve high added value. Differently from ordinary con-
sumer goods, luxury articles are mainly determined by the integration of artistic beauty, cultural
story telling, traditional craftsmanship and novel design, instead of the material cost or the price. This
paper aims at a comprehensive investigation of the multifaceted uses and practical methods of art
design in the luxury field. By using literature review, case studies and inductive reasoning, it inves-
tigates six main aspects: product shape, visible symbols, immersed surroundings, joint ventures with
other art fields, progress in digital media and construction of cultural narratives. In addition to ex-
amining the applications, the paper also mentions some difficulties. These are the inconsistency be-
tween artistic quality and commercial feasibility, lack of new ideas, insufficient modernization of tra-
ditional handicrafts and superficial use of digital technologies. The research results show that art
design can enhance the competitive ability of the brand, increase the collecting value of the prod-
ucts, expand into the youth market and assist in the protection of the cultural heritages. To coordi-
nate the relationship among art, culture and commerce, it is suggested that luxury art design should
concentrate on creativity, explore the eastern aesthetics, renew the traditional handicrafts, deeply
combine digital art and adopt the sustainable design principles. In summary, this study provides
both theoretical and practical advice for the aesthetic advancement, original design innovation and
international expansion of the domestic high-end luxury brands.
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