Art Research Letters ZRB Fi IR, 2026, 15(3), 503-507 Hans X
Published Online August 2026 in Hans. https://www.hanspub.org/journal/arl
https://doi.org/10.12677/arl.2026.153067

FSMEERE TRREZAREESE

Kie &
PR RARFAGEEARN B, Bt i

Weks H . 20264F7 200 FAHER: 20264F8 H12H; KA H: 20264F8H21H

wm B

201860 LICR, RIXEZ )G BE — KL, BRRE TS, HFREZE KL, i
AR TR RIBEA=, WHEFFERIGE, HRIA T A=K LMAITHEEANLRE. SHA
i, KAREHENE, FRAELEAREEERACRAB K REANNTORE, EITHTREASR. i
BERERARACKIAT, BT EREHBERZRKKA, FERFNE—FHHEBNA. ik
EBAREIRE S, BESRER. EEKMERFT T ERERRKFR, WEET HFRNEER.
ETHACEUSMBET (HHRER) PREREREANEE, MASHEEETHEEZR.

Xiid
WHRER, REZR, FRREX F5

Rethinking Pop Art in the Context of
Symbolic Value

Yilin Song

School of Arts and Humanities, Xi’an Academy of Fine Arts, Xi’an Shaanxi

Received: July 20, 2026; accepted: August 12, 2026; published: August 21, 2026

Abstract

Since the 1960s, developed countries have successively completed their first modernization, estab-
lished advanced industrial societies, and initiated a second modernization, beginning to transition
toward a knowledge-based society. Mass production and the rise of market economies led consump-
tion to take center stage in daily life, replacing production as the primary focus. At the same time,
mass media emerged, and postmodernist art entered public view alongside ongoing modernization.
Meanwhile, with the rise of mass media, postmodernist art entered public view amid the ongoing
advance of modernization. It broke down the boundaries between high art, popular art, and mass
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culture, blurred the distinction between art and everyday life, and ushered in a new era of artistic free-
dom. Amid these shifting waves, pop art redefined the relationship between art and the masses with
its light-hearted, accessible character, establishing a unique value system. Drawing on Baudrillard’s
theory of consumption from “The Consumer Society,” this paper analyzes pop art within the context
of symbolic value.

Keywords

Consumption Theory, Pop Art, Postmodernism, Symbol

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. HRHS5HFSMME

(ALY RiEEZ LT 5L « 64 B (Jean Baudrillard, 1929~2007)F 1970 £ K FK— A5
AR ZENE, AP LIE T A OATIHEENT T 77 5 £ XA EERE, DR i) W R 11
AR AL DURFEMIEI R R SR 3 SO RARE A S . AP RS N =AEN, o6l R
T TAL SRR E T R DA RCOR AR I A S, H87R T A kS R e i v 2l dd ST Al
R R, FUEARTA BT AMTE RSP 2, IR HEUE . 85 OSSN J7 T 1 AT
FORINA

FEASH, S48 VAR ZE T AL TR R A F IR, B N BRI S .
FHEHANTER, RERTHESE T M2 e SaFmiE kg, EATYRAERNKE NS S
BAS, EAATEBNEE, MAEERNYREE. AIEARE D) T 5AR T SCRAEF1IE 3,
B3 HOR KRR S AOGH 2 T AT AR AR T2, FNWAE T “FIR” ; XA T,
NATTF B RS 7 S R 5T 2, WAL SN T X RF S M B ARG FE . DR g i 4 BT+ 76 15 s i
THTAL SRS, BT fESSIAHL, KR T RS AR b, e A

HUGE KRR A A5 B A B AT 5 i ATE R IR 2 . a5 S5
RAMERE, XUELEHIERDAAEG WAL, M2 EREZEARREZR, B ERBEN R
MBI TEEZ b, EEAHAREARLNNE, Megua s b7 AR E Ll iR
MY, HRE IEREXEREN T, ARG B RN TR, R EEELMEE,
B R AAGEHE L B, DRI AATIAE TS RS B B 52 1 2 32 ORI e, W75 RA RN .
BEAE R R) (HAte) B AR AR RS T R B4R S I E IR AR

2. BEZEREFSIHE

(—) Bl ZARKAEE ] 5%

“PE” (POPYED “RAx. WithT” i, RJeINEARPHEIEENFIRZ —, 20 D 50 FR%)EH
T gell RE, WK “RRSAR” “PATSAR”, BT AR HRAR KIS IS5 TR
SR, WREREIERKR. &)TZE R —MEREA, TR EGE S 5RAT SRR, %2
T 3 SOOI T RO SCAL B AL AR, A R A 2 B EL I R 0 (0 ZRRIR (1]

e et sy, — VIR AR R SIUKELA SR, TR m AR Mg =l |5 e Em

DOI: 10.12677/arl.2026.153067 504 SR TR


https://doi.org/10.12677/arl.2026.153067
http://creativecommons.org/licenses/by/4.0/

RIGFK

CAEAL” SERR RS MR, TEROSC, NS ZE R RS, SRS BT SR IR v
AL NATTE AR 2 T, N5 B ORISR AR BT S RIAGERR o DRI 048 5L AE 15 s i -
HIEHAGH T 2 ARG G Z A . REZAREMPEES], BAEENERE., T ZRAHEE
AR S ECGE SCEAR, AATTE SRR TV PRk 2 s B35y, BRE A SO R PR I R R A B R
PLzzil « SREEJR S 57 FEAAS . AT « R DUHTES « Bl MR I AR ZATIE R IERIRAT ST i
ArEia s, W EAREIERT T IR A S .

W RS HEACER YL « BEAR(Keith Haring, 1958~1990)52 £#7 3k 2R LA K i+ JE & (520, 1980
SRR U TE A 29 R 22 (R RS BE B 3EAT B ERy B IR BUE, AR S R TR G 2R IIE LA L,
T B E RIS, FNELL M Ak ] % S FE RIS, G TR XA PR S 5 2 e FL R R 1A A 3
PE, £ 1986 £E, MAEALTHIIEXIT T —FK %N “pop shop” HIZEEE, W H OAE S ELR S, W
T AL RS, XEEREAR L AR IR SRR G T AL, BONTAT ST HR AN AT Bk i — 5890

(=) BEZARE KA

T 2 3 SRR R HERE T RS R JE o 72 A2y, s 56 4 L9 58 4 Bl 52 W B is sh e T
MATHIE ZAT RS — AN EZ IR . T 2 3 S AR B am A Je S R A I BB it T 7 2
M7 % AF

20 e &R EHN “CFESRE” , BB RBENN EARMEEIER. WS 7 A5
DA KA T AT 22 AE 45 D5 TR T NATTIIE SR AR o 1TV 2 R DR G KN4 5 R 3R AR A R AR A% 204 U B
s R . R U5 BRI, AL T8, RACH RS I e S B AR SR AL T IRIE, AWrhERAT
SCAGFII T AF5 R 5 R ANTTH P SR P AE iRt SEAR RO S MM E B, Ak 752 w] )
2, WA FRT . CETIE” BRSNS RAOAR R o T HE— T TRV A s TE TR SRORIHG A2 SR U TR AT
NFEE, TED)S W & A F A TH AT A PSS o 38 SRPEE I AR 0 i i 135 5 J8 M PRIV 3, T
G — PIAR A, LT P S TR BRI e o DRI ERA Tt AT DAY 9 A2 AN B 2
HAERT AR E 52, MRERFHERITH[2]. TERMEENEERET, SARBIMMEHMEZ KAE
VA, TEWRE S B R B YRR S I E B YRR — i, ZRBIRE S — D7 TE R R KA NEPEIA
W BHERME MR, H— TR T ZARRET I, X532 2 450 45 H £ 8 k™ 5 .

B R T ey SR R SRR AR, 1SR SO RO R AR S S R B, T 2
ARG ZAR B NG TH, BHERS T E HE, RS ER s EE T, AP
I 52 1) S5 TG R AR ZARTE R, HERI R B IRAVEE AN AT S RN A o P 2R 6K
AR BRI CEB R — NS B, bR BRI T FER A kb2 R AR BEROREA . X T 9
SCACTHE AR RN “P 2R 2 A7 HAHE « % /RT(Richard Hamilton). 3% Z A {E 5 2 F1404H %
i« JREE/R(Andy Warhol) AR 55 RAOKE SE Z AR R AUER F 4. AR Z RS EET TXHERZARESRE
BB, RIS AT R TR R B R PR, DRk HA gl L 2ARE S, HEAE3].

< JRE R 20 A FMREARMNREZ —, EOME F AT & 1P RO 4 & IR ZE A
ZH. EHAZMARRIE GRUUREESLY JLE D, 2R “REk” X — HE IR 5 50N L
FE, MRS R T A EE S, MR TS 5ERASH— . AE (RUURSREL) X
WAER, BAMELA R A O PR ZE R, MANEAREREAE, ZARKZIE B THERZRP A
Wz, 3 32 MREKEIROTE S H— M, B — I ET T, pREREEARERR . ZMAE
ARG P A T At E R IR R AR IR (1. TERXANE MR EN RN, 2R CA FH &
T F S, MRMIEHN T RAEE . W% 25 R . RS 2ZARARITE T “ZARME
WAL” WIS —2, RZARBERFEGIEN, BATES TR AL B 5t R, FATIEEMp ik

DOI: 10.12677/arl.2026.153067 505 SR TR


https://doi.org/10.12677/arl.2026.153067

H

“RIA SR, B TS AR B RIS M AT I SRR W AR S kg, AT DG
e AR 2w e, BCE RORRT EAE A, XKIER AT RIS, IR LA
SR CTC I PR ST 2t Rl A i 4]

Figure 1. Andy Warhol, “Campbell’s Soup Can”
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Figure 2. Jeff Koons, “Balloon Dog”
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