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Abstract

Based on 400 college students as the research object, this paper adopts the questionnaire method
to investigate the relationship between the college students’ shyness, the ideal self and real self
differences and the network shopping behavior. The results show that: college students’ network
shopping frequency has significant differences in gender, grade and students; college students’
shyness and ideal self and real self differences are significantly positively correlated; college stu-
dents’ shyness level in addition to the network shopping behavior has a direct effect; and also the
ideal self and real self differences have indirect influence on network shopping behavior.
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Table 1. The grade difference on college students’ ideal self and real self differences
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Table 2. The descriptive statistics of college students’ network shopping behavior
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Table 4. The correlation among college students’ shyness, the ideal self and real self differences and network shopping be-
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Table 5. The fit indexes of SEM of college students’ shyness, the ideal self and real self differences and network shopping

behavior
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Figure 1. The SEM of college students’ shyness, the ideal self
and real self differences and network shopping behavior
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