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Abstract

Social media is a technical revolution in public diplomacy activities. Social media can provide vast
numbers of user data for public diplomacy with its own advantages. One country can track in real
time the diplomatic ideas and attitudes of other countries, and at the same time it can provide
support for its own diplomatic activity development. However, taking use of social media in public
diplomacy has not been popularized in most countries at present. How to grasp the propagation
characteristics of social media and recognize the change of public diplomacy activities will be a
beginning and a key of public diplomacy activities in social media.
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