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Abstract

In recent years, the mushroom industry is growing in importance because of its good social, eco-
nomic and ecological benefits. However, the current domestic per capita annual consumption of
edible mushroom is still low. There is a certain degree of surplus production in mushroom indus-
try. It desiderates to do a targeted marketing through researching of consumer market to improve
consumption of edible mushroom and to promote the sustained and healthy development of mu-
shroom industry in China. Based on the data from spot investigation about mushroom-consumers
in Beijing, this paper analyzes the influencing factors of consumer behavior about edible mu-
shroom with an ordinal regression model. The results indicate as follows: consumers’ purchase
frequency and volume of edible mushroom are generally low in Beijing at present; smells, pesti-
cide residues, product understanding degree, introduction of relatives and friends and package
significantly influence consumer behavior of purchase frequency and volume of edible mushroom;
besides, purchase frequency is also influenced significantly by health and safety, place to buy,
brand understanding degree and the factor that is whether there are kids in family or not; pur-
chase volume is also influenced significantly by family size and color. According to the above
analysis, this paper suggests that it should strengthen mushroom knowledge propaganda and
brand cultivation and extension, market supervision, beautify the edible fungus product packag-
ing and carry mushroom market segments.
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Table 1. Variables explained
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Table 2. Statistical of sample characteristics
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Table 3. Regression model parameter estimation results (purchase frequency)
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[HE = 3] X, 0.991 0.630 2.478 1 0.115
[0l = 4] X, 1.177 0.570 4.257 1 0.039™
[HAME =5] X, 0.689 0.661 1.084 1 0.298
(Bl =6] X, 0.361 0.695 0.270 1 0.603
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Table 4. Regression model parameter estimation results (purchase volume)
4 EVARBESHETER (WL E)

ZE vt FRUERR Wald HHE BEH
[k =1] 4.202 1.507 7.778 1 0.005™"
[EE&E =2] 7.063 1.545 20.885 1 0.000™
PERIX, 0.283 0.254 1.241 1 0.265
X, 0.018 0.139 0.016 1 0.898
ZHEREX; -0.122 0.168 0.525 1 0.469
FHENEXs 0.829 0.217 14537 1 0.000™"
RO ZNEEX; 0.308 0.251 1.498 1 0.221
R BA NMEFEXs 0.103 0.273 0.143 1 0.706
FE i T ARE X 0.342 0.172 3.925 1 0.048"
R T A RE X 10 0.122 0.176 0.476 1 0.490
HRFEXu —0.057 0.153 0.137 1 0.711
AR I X1 0.352 0.123 8.246 1 0.004™
PRI X 15 -0.220 0.128 2.948 1 0.086"
FIBRAE X 14 0.023 0.154 0.023 1 0.880
PAEGAXs -0.076 0.212 0.129 1 0.719
R B AKX 16 0.457 0.198 5.349 1 0.021"
B IR EINIEXy, 0.080 0.123 0.419 1 0.517
MHEAE H X1 0.101 0.124 0.664 1 0.415
A Hh X e 0.142 0.130 1.199 1 0.273
A X0 -0.269 0.138 3.776 1 0.052"
SR X -0.226 0.118 3.642 1 0.056"
U K 1 B30 X 0, 0.030 0.128 0.054 1 0.816
[EME =17 X, 0.240 0.798 0.091 1 0.763
[HRlE =2] X, 0.583 0.501 1.352 1 0.245
(B = 3] X, 0.170 0.582 0.086 1 0.770
(Bl =4] X, 0.753 0.524 2.066 1 0.151
[Bl =5] X, 0.380 0.613 0.384 1 0.536
[Bl =6] Xa 0.757 0.639 1.404 1 0.236
[l =71 X, 0° . . 0
[ZFEEA BN =1] Xs 0.716 0.507 1.996 1 0.158
[ZKBE A BIBN = 2] Xs 0.894 0.488 3.353 1 0.067"
[ZBEH BN = 3] Xs 0.481 0.494 0.946 1 0.331
[ZBEEH BN = 4] Xs 0.855 0.506 2.851 1 0.091
[ZKBEH BN = 5] Xs 0° ) : 0
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