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Abstract

In recent years, the way people read and make film reviews is undergoing changes. More and more
people tend to exchange views and share ideas after seeing films. A large number of online mes-
sages and comments in the film culture are valuable and are therefore worth attention. People
who write film reviews as well as leave comments can all be regarded as film critics. They are of
great significance to the marketing strategies and box office of films. Users’ discussion, informa-
tion exchange and knowledge construction can attract more constructive ideas, which will help
promote the quality of films. In order to gain a better understanding of the present situation of on-
line feedback, this study focuses on the replies and knowledge constructions of the online review.
“Online review” is based on the new media environment and is aimed at sharing, interaction and
communication. This study makes an in-depth analysis of content of the replies, classifies them
into different categories so as to explore the levels of knowledge construction and the mindset of
users. It utilizes content analysis method to categorize and summarize the users’ replies in order
to explore whether the comments about knowledge construction are meaningful to the interpre-
tation of the films and film reviews. Through the investigation of the users’ reviewing behavior,
the motives of their participation in online review are explored and concluded, which can serve as
the reference for such relevant film institutions and practitioners as film marketing team, film
creation team and Douban platform.
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Figure 1. The number of comments and replies from the time when the film reviews were released
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Table 1. The rate of comments and replies from the time when the film reviews were released
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1 58 9.7 9.9
2 56 9.7 19.7
3 50 8.7 28.3
4 49 85 36.9
5 33 5.7 42.6
6 24 42 46.8
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Table 2. The frequency distribution of the classification of comments’ content
#2 BEARTEMEDH
SIES [Epi4 MBI
KRR 307 53.4 53.4
AHFTAL BRI S 187 325 85.9
X Er & K EH P 58 10.1 96
ot 23 4 100
Gt 575 100 100
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