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Abstract

This paper uses Chinese Comprehensive Survey data to analyze the influence of social class identi-
fication on consumption structure and its internal mechanism. It is found that social status identi-
fication plays a certain role in promoting the consumption structure of residents. The higher the
social status identification is, the lower the Engel’s coefficient is. The improvement was achieved
by increasing the share of spending on transport, communications and entertainment. Further-
more, it is found that social status identification can indirectly affect the upgrading of consump-
tion structure through its influence on consumption concept. Education, per capita income and
household size also help reduce Engel’s coefficient. In the context of the continuous upgrading of
the consumption structure in China, this paper discusses one of the reasons for this phenome-
non-status seeking and internal mechanism of action, which is conducive to accurately grasping
and promoting the upgrading of the consumption structure of every class.
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1. 5|8

HCETFTRASK, B AL 2 5F R A& RIS KT de e, JEE R AW 2 R RSB R, T
HH S A iz i s i 2T RS, ANATEOIGME B ARG 7 A “ ARSI AT 9E, AN
FeGEII PR A A D REVE NG SC, Ty FL 42 Wb i 3 e b RO A Jg o T 3T g — AN R R fE, S
B Z AR AT (1] WRYE FE AR B A R B, AR B 55 AR B R SR M B T i
TrE AR RS (2] MJE R S G BT, NATTHE B f SR AR W 55 UK € BBt /D, TR S0
U5 SR MR S5 5 THIAE B BROR B 2, S MM T s e AT J RS S B R S I, T I 5% B AR B P 9y
Pk, R TARGFAAME RN, BT HES R R 2 BRSO A . AVE R S AR T A R R
THRAH L, XEEGEH R A R T BT 94E % . A RIR= 7 e 22 B SO ANBGA S5 A R AL )
fRAERIZE AL, 1 £ AR S A X — 2O 2 0 A i) F AR, RS AMAR I SE PRkl . [
PR RSN, BRI WO SRS TR, DAk 2 S B A S i 2 S5 F T8 Ja
B I BAE T .

2. HERGRIR

HRERTHRAMCRIE R L2, BEERRAARUR EASE s 5300 2550 H 80 BL(m B
(22 R e e T SR L) o AT DURBURS R R BOR AT B S ik . e E X GEiH R BoRHE s, I 2018
FRRAR R REBCT N 28.4%, 82 T EER EIANE “& 27 KF, R EERAEHE A L T
RTFRINR . HHEH R B R R ECSWNAL, B il e A R RA . /NRRRANY 9 2 (4],
HIZ W AT B AR T 9 M o TR ARSI T RS, K B IX 7 A BRI 2 LR R %2
R, IR EAFAE A AE T 3% 15 e 2 52 BT SR AR T SR [ 5] AR 2 52 Y SR AT LA
R AR A RV B AR JR = 52 R 9, T HLAFAE R I B A T R [6] [7]. IX—H AT RS
LU R RSN KT ISR R 3 AT 7y, IRt v [ A 20 2 S5 4 7 AL R BRI ke g

R AL 55 31 B AR T 3 2 DA AL S J= (R A RN 5 B A S B R ML e RO PR R A&
BARRIH W R EHIMER . HRFEE LT RIS F, 255 AT AR R 15 A T 2 BRI 2% 00
TR, EON . BB L 2R B AR AV 2R R IS AR IS, T AT N 2 2 BT ik
PN LB RIRAIFEN[8], X AU RA T MEW TR AT 2 WA 2 B iy 5 AL 06 1 BRAT R, 5
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WX 2 R . N W RE B PE S — A ST E RO R B, T 9 A 0 B AR T
SN A 30 T R MIVE 2470891, WAL S M A R AN BT J oz 18 A K, 2 FL T
R SE AL A AR SRR B BRI 0. B 20 8], AR HADAFIZE e S R, &
RLB 2 LA [ 52 IR = A2 AR A 2 A TR B AR AOHE SR PN 3R A 1A 2 LB 2 ) AR R S
& DL A BRI O BT TR R [10]. A8 58 8 R a5 B B EHU AL N R 45 Y T BONBUBE ) E SC
HIE R AL N RN E B2 A A B AR 2B R S50 R T 4 1AL B (110, 2B R IR — 4
HERAR >, T RERS MR S A AR R BA KPR DL, XA R & AT At &7 A A — R R
AR, RA RS EUAFE B o b Bir 2 S s 7 50 B A 44 A A Ak s [R] A 2 07 5K, AT
AR E IR R A AN B AAE, B WA [ B2 W J2 B S 2 2 ol T 9 K e AT P o VR B2 [12] [13]
BV AT 2 FE B RN R A A AR 2, AR 2 0 SOR R DL A A B SR [14] 0 B 2R AR
AR AR 2 DN RDR T HJgOm RV 2 35 s, i H S AT R B C AR R B4 i S e T
JEREVEN BR[15], RS M s g SR R Wk 16]. BT ARE OIS, X E IR 2 H AL k0 3]
A LTSI T B AR 2 6 M ALY B SR [17], T HL AL 2 MR D R T 2% S H A R I ZEUSON 22 BE
BOR X B 5R[18]

AWFRY], AFRE0EEA AR, ARG AR QAR A 26, i1
TS AR R tAT ZE R [19], HH_E i E SRS 1A, o 803 A T 1 J2 3 EE S 5 B A2 [20] o
[ — By 2 B [R) —k2 H 7 FR) NAT A 25 AR ) BSORH T o B B A FERRE R AT S 10 ¥ 2 07 2V 2l 5 SRl 2
Zir[21]. AN REAMR T AL AL 2B R AR R 2 ——— Wb 2 o vl B, T ELAEAE B )
Z5([22]0 PRI E, ERAER “BEAVH” PESEFERSNERE, EERTERS
I 907 302310 MRAE M (KA A S BN M LA AR E IR RSB 2 0 e (K 00 2 (1 7 2
SEAAEZESR, AR R U TR AT SRS, e BRI, JEE AN % [24].

& IR A ECE 1 a2 2 e br B SRR YE, 0¥ 2% S8 RE S AT LI 2L, (HZ2 W 2R
EFEUA T NI S [25] [26] PO BT 988 BUHMEN S, 2T 98 I E B sir 4,
PRI A VH B WA A VR Bl ot B0 ST AR A SR 2R ) 9% i A B et A2 AL AR 75 22271, A REAE O
KA E TR 5 45 H U E T AT B — R A AR ARSI, XHE P AR R
K 2 IR [28], JCHRE SR AT 7 b (PP A EERIE KIS [29], AT RE M AR AT T i) A ¢
o WIFURM, P I PO S A AT N B AR E R R AT AR S M MAAEAE A R
AT R30]. FRE, AR AR B R AT 20 AA R AR S iy A A2 2 A 2,
TS S AR A 5 AT S R [3 1] T PRABTA ARA Jor BRI 2 AT O BAT B 3E M 32]

MBI STHRATEE RS 2 BT R I AT R, BB AL R BF AR, OB I Aok i 2 A, A
T J2 AL RN 25 2 AR NATTIE B KT AN S AT IS s, FAS 2 R T R A e R BE R 3K 33
BRSNS 22 G I & R 2 0] Jer BT 2l 7 26— RE ROFE o TTVH 24T 00 58 22 A9 32 BT WLk 60 32 3 2R
TRM[8]. TIAL AL INRLEMAXS B ORI AL A e #E, e —Fh W ROR A B A RE SN ML AL,
S 3% 2 A 2 3t (S DA TR X 2 52 A FEE A B S T AT (B AR R, SR AR SR I A 4 T
BEAT IR ? AR FUSUE A A Rl AL 2 B JR RV B (S, T XX AR ma i N AEAE g AR R A ORTE . A
[ AL S {2 B S B A A R R SCAL R, AT S M A A FROU 8 S ST TV B S AT O R T 9 T o
& W SEBE LA B L S DB R R (R BB 3, IR A Ak 2 A7 R AN 23t i R M0 i 21 00 2 2k 1 5 7 7
PSCHAT WE? 3K [ AL A A% ST 22500 S LA R 1 i) Lo

2 T BL b, ASSCREHS LT RAR(R X

H1: oAl F R 5 s A B T St M TH 2, Bk st Rml [RlB sy, B R T4 e B R A
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3. BURKIFEREE G T
3.1. BUEKIR

AR SO P E 25 A pE 2 T A (2010) IR, 1Z A A e T BN ROR B 22 R 5 /BRI RS 2R
A RN, ZAERHZN B BRI T 7SR, WA P ERKE 31 MET AR, 125
A E(X), 500 MEIE(Z . 45), 1000 FE@EHZES . 10,000 S K AN N TRE, BEXNS N 17 9
VLEf R EER. BT EdERHENL 88E,  #os HEdE 347 T 70 SR vl DR e Ve LS, A
AR IR

3.2. HAELAR

TR TR T, A SO . NG RETFEAMER, RAFMFEAR 8655 o H,
RIS R ATFEAR G5 42.77%F0 57.23%; FEHIX /340 b, EARMIX . HJe X, RIGHX . X
AERFHLIX L PR X AP AL HBIX 5 LR 433 R 27.26%- 13.74% 11.14%. 16.16%- 5.14%- 16.23%A1 10.03%:;
B 48.87%, et 51.13%. fEREH, XMEEARREHE. BN BARN S GO HEAT PELE 1A,
AL T E AT A

3.3. ZEHER

33.1. AT E

AR SC LA A T 9% 52 H DT T SR (A 175 AR AR H T 3% (0 D) 17 TR TR IR T A
V7 K RE A BB I 9 SR L, B R SO RS L (5 S (NS B )« SRR A S
SIS SCARRER RSO BAE S (TR BAEMRALT) BT REHE. —RinE, X
JE PRI 3 45 ) 2 48 S RE 1) & TS o i B S B B sl . AEAR 22 SIE SR, K S R R BB L S
o e S H PR BT ) A DA HEL s 7 RV 2 R O TR AR (R AR A S (B R R RE D B I R R R R RECT
BRI TR RD AT T B SRR IR GRS 252 S A B tE 2 BT AR —
At GLII S, K B IR REAE I e dabs, N Tt D il 2 a0, RERT RSO 5
IS SCHAR R SR SO . 3R ST & B IS R e &, B T2 A R AR 3 28 o
EE RIS o

3.3.2. BEE

FEE I A o AR BT BT T o 4k S AN R R [34] [35], A AU 5 H S 2 & 61
(8 H R AL AN . R [ R g v “TERRMTIA 2 B, iR E T2, AR
WFIRE. THZE— M EETENE. 107 2oRERTE, U 2MRERKE. BAREECHET
FEMANEG B2 7 o RN 1~10 FSFAE, EXPHEMNES TR, MEBA, Ronthat
DLk o I e o U 1] R AU S N B2 A DA T T AN 2 BT LR SR B I 2 AL AR . A I TR X
PIEHIRAR, (HRFEARBBRRITE. FRIEL, SRR ZE AL T LRI E A A 1E
fIsgma s SCR AR E AT 5 227 B E MY = FE AR DG [36]. T HyaBe b FR = AR CGSS 2005~2006 4F
MBI T AN NS E Z RN R 2 5, RIUH 2 12 ZH AN R A G, s 90% LA I
NN LT — 2 [34].
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3.33. HibTE

B ERERR A, TR NESST RN R —SaL, EEAHNEEFZLUT
M—LPivk, 1) 77 2ROERELHZEORAEK: 2) LRAPZIFTIH, RARAMAEE,; 3)
WRABMAG 2T, BRIUEA: 4) HEGRTIFEG S, ERFEFIR: 5) “WHRIE, 5
KWEE” , B RIRIER: 6) FHM, HT LY. | R “E2ARFER" , 2 Fon “WEAH
B, 3R “RITBRIEAFR” , 4FoR “HWRFAR” , 588 “TFRRE” o HE 1 M2 E8E
TR, ¥ 6 38 H IR Ak AR R 2 i A FR AR, B O RS A B R B
R .

MRAEI SRR SCSCHR, A SCBRBEARON . BEFER FER. WAl thIX. PO, EE AR EE
NI IR, R EE IR NS RIE 55 T A A5 2 AR B ] R S P B A B, KRN
A e . PR, HXR T DO R, AN BB SR, R ER R NE S A B A

4. EHESERE SR

AAEM Z TellH A, BT R INFE S S AT R (B R & . e b, Bt T
JEANTRDS UM /R 2B, PR f AR R IR, KU R 2 D T S 5k R B R &R . ik
PR S RSO ORI BT IR SO R A SO R o AR S AR B, BESERY 2 AR R
XTI ST SAT RO o f5 S X R AN RIS T 3% S5 A T o 1) 9 AR AR P BLAR JEAT #8555

4.1. HLHAINFESHBRSHFAR

M T M AT A, AR 1 A AN R RS R R BCRAA B I A, R 2 i
N — AN AL, RS R R ECR B 0.006 AN FLAL, a7 AT DU AR 2 0N [R)A BY T8 B Ak TH AR
e FEAEERL 2 A EEHI AR R 5, A AL R B R R BT IR 35 0 SR BRI,
TERA T R, (HRAA K, BEA AT DU E +h 2 M AL [ B 198 SR 45 A PR UESE TARBE 1, BiH
AWM R E S AR EAL . A d AR, NN SZHECEFEEERE 53 AR U K
FRAHA B R R, BB WA RO s, AATIAE B 7 T S BT R R B AR
WA BT RSO TS E L HAREOR, B R RECHAR. fF 5 mBUMCR, R 55 8E 5 B A KN
HARSZH S T RIS TR TN, B EARR Y BN B R RECER, BAAHK
Uf BN S A H

It 1 ke ML DA TR AR 2R AR B BRAR G 3 S5 M B T 0 S 2 IR VD, O 1 i — b s i
ST R U5 (et 1 W — 20 2 S At n . B 3 B 6 7395255 1 Ak AL A R0 A2 E TR S
e SCERSCHE L BT DRAE ST AN EOR SCHE LI . 45 R B, AR A DA RN R A2 38 3 TR S A1
R ST 5 LRI N o X RO H UL B AR R A TR R RAL, & — MR B A LA
[lBR g, BRI T DX 2 o A2 ML RD R O ST TT DR AEE O S Y o BE A 35 e A
R AAMEIEN . IEWE AL, APPSR BEOR DU, AT 2k BT
TIHSZ s MARAE 2 A N S BARARARIE B KT« B IR B 2 BLRE 2 IR R 9%[37 ] fEIX
MEAAFRER A, A TAL S BRI SR, oA W REE I I KR I ARG N, L
NZEFER HE BB B AR S N (R 2) AT S35 R [38 ] At 2 A ARl s (KA,
THCH O HILECHINE AT, T2 1 BRI B AR, b TR B RN TR, R
WA TRIR Y 3% S5 46 ) T 2 A FH 2 2 B 1o 488 0 5 B e TR S A 6 S S 0 5 SR SCBILD, RAE— R B
R T LA T RIS
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Table 1. Sample regression results

1. HAEEER

Bi/RZS BRURRS Ao S Sasahbte B RMEsah At BEGR AL

A 1 A 2 PR 3 FEAL 4 B S AL 6

el E —0.0056™ -0.0037" 0.0018™" 0.0017™" -0.0007"" —0.0035""
(0.0013) (0.0013) (0.0004) (0.0003) (0.0011) (0.0011)

A 00016 0.0005) (00003 00013) “0001)
51 -0.0149™ -0.0035" -0.0013 0.0094" 0.0094"
(0.0046) (0.0015) (0.0009) (0.0038) (0.0037)
R 0.0011"" -0.0005"" —0.0000 0.0024™" -0.0012"™"
(0.0002) (0.0001) (0.0000) (0.0001) (0.0001)

HHER -0.0048"" 0.0009™" 0.0012™" -0.0036™" 0.0033™"
(0.0007) (0.0002) (0.0001) (0.0005) (0.0005)

Jal=! 0.0519™" —0.0079"" 0.0052™" -0.0148" —0.0266""
(0.0055) (0.0018) (0.0011) (0.0045) (0.0045)

X -0.0087"" 0.0026™" 0.0001 0.0042"" 0.0009
(0.0011) (0.0003) (0.0002) (0.0009) (0.0009)

5T AR -0.0001"" 0.0000 0.0000 —0.0000 0.0000
(0.0000) (0.0000) (0.0000) (0.0000) (0.0000)

_cons 0.4124™ 0.4615™" 0.0479™" -0.0297™" 0.1829™" 0.1864™"
(0.0058) (0.0195) (0.0062) (0.0037) (0.0160) (0.0157)

N 8655 8655 8655 8655 8655 8655

P .0000 .0000 .0000 .0000 .0000 .0000

e k5 <0.001, *p<0.01, *p<0.05. Pt JER S TTASE,

42, LML EIRE B BRI

b B A R, A2 LRI AT LR RS R R BB (et v S AR R T T 2, AR i
AL MR IX — S ML T 00 P E AR IR o AR SOR AT rh A RORIAS 56 5 5 P RO 56 101 A 38 80P 7 4 39
[40], RUAR VKL H AR R AZ B o R 4L A B AR B i AR AR R 5 3 AR B A AR R
[FE R i AR s R 8 4 1 OB 2 SRR, A AL A [RDG T SR a5 R B BT 0 = A fie
AR 42 2 RERY 7 R (0 A A 2 L DA (R 0F Tt it o 3R L R 5 SRR, Ak st A TR
R B R PO S R AR, B e A R s, B 5 R T ot R B . XU A
(] R 2= A AN R 28 B IR SO AR B, BRI 45 AN R o e B 8 s Ak AT L
P AL A 42 ) AR B R AR ) RS R AR B RO . N R AT DU H, A A DA R B0 o0
RS IR R B BAT BB IR o FAASRE, A2 A\ R AER T B A 20U 2 06V 9k 45 44 T (e AR
Flo AL L0 A5 96 1 45 RO B, R B30t S B WL e AL 2 A DA TRLR 9 54 2 (A AE R AR o
T UL S RS AR R B SRR R, RVRT DAt 52 52 R RV B (SO, DRIt 2 Ay A TR E L 3 2%
R G R S AR K R B MR T TR B A4 s i LS R B AR AR, B A 2 A DA R £ A5
i (R ZR AR (26 AF R 0 R R RSB AR E o IRIE AT SCER R B8 2 1981 1 3R IE .
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Table 2. Intermediary mechanism of consumption concept

= 2. HBEWSH A HLE]

AW Rk IR R AL

1AL 7 TR 8

PR LY AN 0.1991™" -0.0029"
(0.0239) (0.0014)

4 WA -0.0033""
(0.0006)

NN HL 0.0297 -0.0038"
(0.0277) (0.0016)

P -0.5168"" -0.0158""
(0.0817) (0.0046)

RS -0.0424™" 0.0010™"
(0.0030) (0.0002)

HHEMR 0.0244" -0.0047""
(0.0118) (0.0007)

JRds| -0.3382"" 0.0515™"
(0.0985) (0.0055)

Hh X -0.0116 -0.0085™"
(0.0194) (0.0011)

JEAE TR 0.0012™ -0.0001""
(0.0004) (0.0000)

_cons 14.2287™ 0.5052""
(0.3466) (0.0213)

N 8573 8573

P 0.0000 0.0000

e %5 <0.001, *p<0.01, *p<0.05. Ut JERTTASE,

5. it5RR

ARAEF FEE ST, W REERTIR, WA RNERET, MATEZES a7
BT 1k 2 ML DX B G5 K TG S/ F S A FEAE FILER . BB H DU 4518 A2l g
PEHETH R AR T T O, AR MR DB e R IR AR OB, 1 HL 3 SR I $ T B A I TR S Y
FEAISCAR G PR V8 2 S o5 LRSI, X 30 A MBS 7 B i o B RO o . P k8L, Hha i
AL IR AT DAL 500 7 9% 2 A0V 200 1) 0] AR /R AR M0 B3 IRRIRAE L AR R 2T AN A
ftt o AVE S, AFEANRIRTE W& g fhisml R Em S, AN HE M S (T 5
xf RS IR Rt A 2 O BRARAE A, AR TR D 5KRE, Rk D KRR RS R R v — i,
PGSR AR I AL AR A TR S N B B 22 57 . DR TR I LA WA A ) 20 B4
B JE AT AE N AAF PRV 2l 25 RV 205 BV B R TR S, T LA a2 P A R P 9 16T
Bm[5]e MASCHIBTFURIL, B EF W RIT HHESE T I 2 S R R MR FR . R fA
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[l e, RS IR AR BRI, i B A 1) T B2 BRIV S S, xk A BRI TE A B AR S kb 7845
AR B AW Z 2 T Z N, R 2 LA SORMBLER, W2 ERE R H QAL ALY
Fdh e S35, AR RATANE B S AN el WA B A ) R MR N 5 S B BN B
SCAK B DR T B A e B S AR T 7 TN [41] e ARSTHIRF AR I, 36 T At S AR IS L, X 2
o AT A AL B A, FGE T Bt R DL SRR, TR B A ST AN PRI B AT MM i 5
REVRILR J2 1t A 12 B A5 R T4

BERE 2GR, JERIWABEZ A Frite, mRAAEFIRIUAL T 120 Bag rfpIRE, &
R T IR . AR O B S R s/l i At v BIB9S 3% SO ORI 308 MAZ Tl 1)
BTHZ, WAL T AWTH RIS THFR, HarE e LI ZIE AT K, fA7E Y R
R RIG . AR T A AR S RS R0 7L, o BAE H TR WAL 2 2 TR T, A
BEXSPEMBACIR AN R B Z S A B BIOR AR, A B PR 24 5 AN R J= B9 B4 Hh R 2
FRIXT 5 o 3 AR S AT AR S A5 R R 3 i B A AR S L, SR s BB Z AR, AT AT BA3R
FAXS BB 2T 9% o T DA T 44 AR B il A R 2 o B 7 2 W & R (e i S a5 A T+ . BACHE &
—AEER RS, AR R R RE A R CRAUE S R 2 ORI ANE SEHLHIK 5835, A TR B BRI JE il
Yo, AR AT 9, AT HESD T B AR R TR

B O
SRR Z AN R A AR R SCE AR R o BRI T S8 B, sl o R A A ST il

SE 3k
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