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Abstract

Since the 21st century, the Hanfu culture has been spreading and the Hanfu industry has been de-
veloping gradually. However, the Hanfu culture industry covers a wide range of areas and there
is no clear development direction and efficient development mode at present. This paper holds
that Hanfu clothing is the main body of industry and the online sales of Hanfu is the break-
through point of industrial development. We collected the information of 1002 Hanfu Taobao
stores, and after the analysis of descriptive statistics and econometric model, we found that the
Hanfu Taobao stores registered and operated early did not form a certain scale due to the dis-
location with the online shopping craze and Hanfu revival movement, while the stores caught up
with the trend rose rapidly in recent years. The sales volume of the store is related to the inter-
nal factors such as commodity price, store reputation and logistics service, but has no significant
correlation with external factors such as the level of Internet development in the location of the
online store and whether there are many physical Hanfu stores. Therefore, Hanfu merchants
should launch high-quality and inexpensive goods, create excellent Hanfu brand and actively
use the network platform for product promotion, but do not have to be entangled in the shop
site.
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Figure 1. Thoughts on the Development of Hanfu Cultural Industry under the back-
ground of “Internet+”
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Table 1. Descriptive statistics of variables and data sources (The number of variables is 1002)
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R JE AT, K 22 B0E8E 300 5 1R 0 A AE I DY SRy Hg B (1 (1] 3) o IX R BHBUIR N 8545 L A7E
TIUVERTHFAEIRIR R, (AR IES J5 R A IR 28 TG V) Hi AR 2 D68 3 7= A 1 46, 5

DOI: 10.12677/ass.2020.95089

608

AR


https://doi.org/10.12677/ass.2020.95089

WIS RIS, MXETHEEWRRENE %4, ik, Exrg oot ®EUR, AABH, Bl
IRADTE RO . LRI IR & DU R 5 5 T R DA DU _E A B T TR T R NS, 5 —
J7HARATEE L7 G DURR DS CLRELE . IRTFAER BB G XA, S T 2 a7
i, WA SRR TR . R K.

Table 2. The number of Hanfu Taobao stores with different durations under a specific fan scale (Source: Taobao APP)
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Figure 2. Sector chart: Proportion of Hanfu Taobao stores with different durations under a specific fan scale (Source: Tao-

bao APP)
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Figure 3. Distribution map of the length of existence and the number of fans in
Hanfu Taobao stores (Source: Research group)
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Figure 4. Distribution map of online Taobao stores and offline physical stores of Hanfu across the country in 2019
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Table 3. Results of multiple collinearity test

F 3 ZEHEMUHNER

A APri GKin  GQua FClo NFan  SlLen SCre PTop SAtt LSer  TBao ITop STop

VIF 1.07 1.13 7.23 1.05 3.62 1.09 1.52 2.88 6.43 7.91 1.33 131 1.29

INIF 0.93 0.88 0.14 0.95 0.28 0.92 0.66 0.35 0.16 0.13 0.75 0.77 0.78
Mean VIF 291

Table 4. Results of Heteroscedasticity test
T4 RAERBER

Dk H P
AT 999.92 98 0.0000

S VIF> 10 I, AT A ™ EH 2 B, FERIUIRAR i F 7 AT B IE
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Figure 5. Scatter plot of residual and fitting value
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Figure 6. Scatter plot of residual and “the number of fans”
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Table 5. Least square regression results of heteroscedasticity robust standard error
F 5. OLS + R EREIRERERALR

ik 1 ik 2 % 3 AL
~311.4299
TB
a0 (-1.36)
ITop —55.2675
(-0.26)
AP ~2.6375
(~2.60)
Gous 9.6336
(1.42)
2.0825
SAtt
(0.78)
Lser 8.6798"
(2.17)
NEan 00047
(2.89)
scre 0.1887
(2.32)
PTop 1123352
(7.99)
STop 111.9543
(0.40)
~0.0848
sL
en (-0.86)
_ ~1.8295
GK
n (-1.48)
72.9219
FCl
Clo (0.72)
con 345.2896
(1.14)
R? 0.4543
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