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Abstract

In early 2020, affected by the 2019-nCoV, farmers in the hands of agricultural products slow sales
and urban supermarket agricultural products get expensive and other phenomena coexist. This
time we will address such issues, according to the ontology, from customer segmentation, value
proposition, access channels, customer relationships, core resources, key business, important
partners and cost income eight aspects, the model design to form an online marketing model with
agricultural products as the core, to open the channel between urban consumers and agricultural
products, to solve the problem of agricultural products, to help agricultural sales and as an im-
portant reference to provide information and new ideas.
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