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Abstract

As the tourism development enters into a stage of mass tourism, the tourism demand for the high
quality and experiencing has increased with the term “Intellectual Property” (IP) becoming popu-
lar as a hot word. In this article Yan’an is taken as an example to study on how to take advantage of
the red tourism (super) IP to lead the advancement of Yan’an holistic tourism and improve the
tourism services. Firstly a general approach to build a tourism IP is concluded and then analysis
on the cultural base, presentation of value, selection of cultural carrier, personification and design
of scene are conducted through 8 kinds of detailed design in 2 aspects to draw out a panorama of
tourism super IP in Yan’an. Finally with the analysis on the commercial logic relations behind
tourism super IP, it is found that the commercial value can be realized by building a good rela-
tionship with targeted consumers and cross industry utilization with image authorization and
value transference.
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KB, WA ARIERE . PR B AL FE[2]. BEE IP SR AN &, 1P — 3] th R P AL
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BE& IP H5iRiFrImh G KR, B EW I P g O AT 23 . $ R R BT I o [R] S A8E F) — b
BEa[5]s FEERH TR 1P MRS, BRI IP S IP. g IP RIRTSG IP =ANE AR, HAE
I NP + iR P RGO I R A BRI I, IR I SR T R R 2 R B T T T SR B R
FE I BLET 6], BRI T SR AR B IP JF &Y GCN (Government + Company + Native) & {F T & 15
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ih, @2 u e S IRIE 8], B RIE IP MANTRFE, G RIRE “HYUREE IP” X —M&, A
R FCIE PR R F TR W, AR e LR RE DR g gty DUARE & v S B0k 51 40 e kAL 3 [9]
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Figure 1. The texture of tourism super IP
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Figure 2. The scene design of tourism super IP
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Figure 3. The way to create tourism IP
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Figure 4. The structure chart of scene design of tourism super IP in Yan’an
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Figure 5. The commercial realization of tourism super IP
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