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Abstract

Based on the existing theoretical research and practical operation of scene marketing, this article
proposes that the construction of scene marketing for physical bookstores consists of four ele-
ments: characters, time, space and events. Characters are the main body in scene marketing. Mar-
keters need to grasp people’s “pre-rationality”, “pre-logic” and current emotions. Time and space
are the two dimensions of scene construction. The former requires marketers to pay attention to
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consumers’ time resources, and the latter requires that the spatial design of the scene needs to
mobilize the sensory experience of consumers. Events are the key to the interaction between
people, people and things, helping consumers to better enter the scene for experience. Only when
physical bookstores make full use of these four elements can they achieve transformation and de-
velopment under the impact of online bookstores.
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