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Abstract

An outbreak of COVID-19 has affected all industries around the world. The world’s various indus-
tries are restricted in many ways. Great changes have taken place in the family economic model of
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our country. Family financial management and consumption changed before and after the epi-
demic. This paper analyzes the data before and after the epidemic to explain the causes of change
and influence. At the same time, the solution is put forward according to the result. Through in-
vestigation, it was found that, people are more likely to buy insurance after an epidemic; at the
same time, they prefer stable investments and online investments. People are spending more on-
line; in the meantime, learning, recreation and basic expenses increased. Online investment should
be perfected for Internet organizations. It is advisable for people to consume rationally, reduce
impulse spending and retaliatory spending.
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Figure 1. Which financial methods do people prefer after the epidemic
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