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Abstract

Previous research on image construction of museums emphasized the role of media projection,
while less attention was paid to the perceived image from the visitors’ perspective. This study uses
content analysis to explore foreign visitors’ perceived image of Guangdong Museum based on 161
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reviews (in English) on TripAdvisor. The results indicate that the perceived image consists of six
major elements, which are functional positioning, accessibility, architectural exterior, internal
service environment, exhibition and display, and staff image. These elements can be attributed to
three aspects, namely, architecture, exhibitions and people. The exhibition lies at the core of mu-
seum image. The architecture is the carrier of visual image, and the human elements refer to the
manifestation of museum image at the behavioral level. The image of museum is not only shaped
by media communication or visual design, but also by service contracts with visitors. The public
service image created through exhibitions is the basis for image construction of museums.
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Figure 1. Location display of the commenters
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Figure 2. Types of travel of the commenters
2. L ERS KA

Terrible Poor Average
2 ™~ 725
1% 4"/0/~ 16%

Excellent
56
35%
Very good
71
44%

Figure 3. The commenters’ overall appraisal of Guangdong Museum
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Table 1. The components of perceived image of Guangdong Museum by foreign visitors
1 SNEW AR BN R A0

FHKH EH ZNil
ALHHE a good place to learn about the culture of Guangdong
ATJREEAL  A2JRIFIRIN a good hot day/rainy day option, zero cost attraction in the city
A3 REHET an interesting place to visit with guests or kids alike
B[ EE A free entrance, effective crowd flow management, quick line, long wait, no
SR flexibility
B.ATHEATE B2. 7T i) 1] open Tues to Sunday from 09:00 to 17:00, close too early
B3 B A il centrally located, conveniently located, a little hard to find
L CLAM BT modern, beautiful, impressive, interesting, cool, over modern
C.HHIIM 5
C2.JHil 5% amazing skyline, good surrounding, nice landscaping
D175 84 & huge, well laid out, convoluted layout, flow disrupted
(food offering)nice café, limited, expensive; (shops) nice and affordable, too small
D2k &5 ¥ ite and not interesting; (bathroom) mostly clean, traditional; few seating, free Wi-Fi;
D% 3 55 (website)dead links
g nicely air conditioned, comfortable, peaceful, not crowded, noisy, crowded,
D355 freezing cold
D4.fF 5 FRiR ambiguous, hardly any English
EL [z bilingual descriptions, free pamphlets, readable signage, limited English
' me explanation, (audio guide app) hard to connect, lack of the interpreters
< - B comprehensive, various, focus on Guangdong history, few notable international
E2. % £ exhibits, little recent history
Epimy;  ESJEHHCR lots to see, abundant, many exhibitions, little on display
s well-presented, impressive ordering, not chronological, beautiful lighting, underlit,
B4 BRIIBCT professional staging, old fashioned staging
E5. /& i RHIE aesthetically pleasing, uniquely made, well kept, amazing workmanship
E6.UR AN % free of charge, high price
FARESR  FLRIRSE friendly, helpful, hard to explain things in English, rude
F2. 58 RS  onduty
F3. At 0 Ax rude Kids, running around children, talking loudly
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RISAELITFIR AR, SNEDOT BRSO ESE 6 KER: ThREEn. ATREAME. @A 5.
MRS BRIV L R N GBI B X5 LRI SO 32 1 R TR R R 23K [9] [10], W&AH ANH. M
ARAR AP R TRV TE T R 32 2R+ 20U R Ao R0 U8 2 AR 55 BRI, ANELSE TR A1 (0 B 0SS S5 A T
RER, WA LNBERLLR,

3.1. ThREEAL

TERZHONEIMARTE R, WER — DS E T, SOE AT L2 3 2GR R P LRR 7,
“TRPESA” . TR E AR B IR AR 2 A E A B AR IRITB 7 L e R
“TREIDE” A2k, BRES R THESRET . iES CHRESEASI .

ThHREREAL ML T W AR R E LA A BRI BT, BET A2 WO 5 T (Vs FH 75 22 RESSE L2 A ANIR]
IR T, LS S R 1 [ 5 hREI 37 T, T LGS A SR L BE B ik %, BRI BE R ATV 0 1k
(robustness) [11]. B AZESTTIT KIS A LA P, 12 R VRS PR RBL, AT & i
PR ¥ SCAC R 55 5E 5 DL K SR R 65 (9 5 FE AR

3.2. MM

AR\ B 45 002 (A P AT R N () S A L Sl ), A 1] b R R N A (4 A
TEIRSTL) o A7 UL AR S vl 3 A PR R 1 AR T AT, RN EIR A “ 122 2 7 A “ SZmAE R
X N R TR I S BT IROBOR, — SEAEAT A T, DL AR IS 18] G 9% 35038 S RF IR AR 2 2% -
RAgtnt, IRZMAGERFYH CRER 3 S MG N 1 X&) 4 ik

For some reason that day, entry was free as long as you show identification (passport) so | am not sure of
the actual price or if this is a common thing. (Benson C, Hong Kong, Traveled with friends, 2017)°

Free entrance when you present a passport—so that’s a plus at the start! (Roddy P, Greater Johannesburg,
Traveled solo, 2018)

N TR AR, BRI “ SRR k. A IERIR B,  (H A R HEB SR
ARG, AR HERAA WA, B g B R BN AR RN, B2 2R AN -

The big problem with that is not only are there no food options nearby, you’d have to wait in line again to
get back in even if you did go out. (Mrfish33, Guangzhou, 2011)

I was kicking myself for bringing my toddler here during the weekend, as we waited in line for nearly 1
hour. The queue was fenced so we could not leave even if we wanted to. (Minnie Y, San Francisco, Traveled
with Family, 2014)

3.3. BN

TEGUAN TR DU SN S PR i S IR 58 S8R o i LA A T L R 5 — ER R,
ROTAGETR T R o “H3E7 . M . CHmT . R . CEE SRR
RSN B A R RAE R BT A] AR S A TE 2 M R AN E 20

Normally, I avoid visiting museums, but when the outside already looks so artistic it must be the same on

ERSCAYESE, TR, EE BRI R REI . T
HEENEES AR S . WX EM. ST NAFSER .
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the inside. (syldevis, The Netherlands, Traveled solo, 2017)

X HUAMIL AR AR R WA VI TE T RN FIR N A . T ORI R A 2 U B A R AR
A CEE, AR EAR G “4D PHEIERR Y . CibaEliek T . HERHE (RN F
() R AONE o ATIL, AREAEER R E R 5RO BERENERERAIMA. 52
FALE, EWWAN “AtEaE” MR E e, HP A GRS R, A S R 1.

B O e A U R AT S A T, B BN A Rt O R U R R
A 4 FEARAEVFIR PR R] 1 i BB AR AT, AL R PG AR AT e 4 e ST 2 44 1R,
At/ MR ST A R VR T T 3 1 4 [ AR G«

The architect Rocco Yim who designed this building. | attended his talk before... It is the climax of the
whole journey in the building because it gives the most powerful moment in the spatial experience... This mu-
seum not only have good exhibits but the building itself is also an interesting art form for you to experience
which it gives the most impact to human memory. (ooi a, Kuala Lumpur, Traveled with family, 2017)

3.4. IRBIFE

RS IR GE SR T AR B, IR AT R RSB . PR AR AT S A, AR E AR
X PSRBT — BN B “ AR, B AT TR AN o KR W AR A S I P S ] A
&R, WADSBMARNA “EREAERIEEAM 7, TR o A RIS B A R
JoET s S A BEIRCENL. KRR BETE TEE A BB Wi-Fi 5055
M, FEEIRE REBRARD” o CARMEEARNT o CRIERADT AR, DUk BT
BYHRAIR” o HEFETH, RS Z. AN CREER” « “HEERE” . “EET . AR
H , WAENES CEREARRT  CHMEEEAT o CORIEET o WIS E R EAMAEMEE R, B
5225 LIS AL AR Y R AR AL B2

But, on the bright side, the air-conditioning is very welcome after walking there in the heat and with a staff
card from my school it was free to enter. (Christy W, Arusha, Traveled with friends, 2014)
It was freezing cold inside when we visited in February. (Beezel44, Taipei, Traveled with family, 2016)

FRIRRF S T UM SAR SR A T7 1a 48 51« IR S5 Bt 28 LA R AT A MTE IR IS . BAREUD A M AR S, H
YERIRS BRI NE R Z —, EEEERMAARKIZUAL . ££ 2018 1) — i 1FRH, A AR S
TN “OT AR SIAEIENT” « CPRIRAEZ T .

3.5. IR

WA Fe S AR TR PR AN RN AZ 0, R AEL TR IR IR 2 1) 8. & i 1) A A E
W, AEMUUES. RREBE. AR T BRI RERHE LA SRR AR A EDI AN B 1
VIANFE S I RARTE Y 2 09 “ARGET L R . ERET , AR CRESEATFT

Some of the exhibits had English explanations, some didn’t. Some exhibitions were excellent, others rather

dull. However, the exhibits seem to change frequently, so obviously some will be of more interest than others.
(TheLongWayHome_10, Brisbane, Traveled with Family, 2014)

R WAGE IR R T B R B R BB Y, 45 AR E BRI TR R R W
ARBERE S 2RI SRS H R e . Herb AR BRI IR LA iR 2, BR 1 R S5 IRAT#,  HLAd SR

DOI: 10.12677/ass.2021.1011408 2991 HEREERTE


https://doi.org/10.12677/ass.2021.1011408

 REETY

BIARES G 2R, RONABATE R J . S () — LRI I i WA 32 A E AR 5 5%, VPl R4 3111
A “HEEZ M —— B WCARR”  CRBE— B ST VUIRSEARIERT . R W
18 %= 20 theH EAME RS 7 o R BPIRER R0 —— R R OCRERE Y . “ SR BB —— PR ()
FEHEXN” o CTERE——TEBUR T DR A R 4

BRI S, MUUE ERANEM AR I E s, AT R ENE B R S REEME R
JRE =R AY, HAEm P “RREXGECF U . CRWEFM R . CSCFEARa
W7 YEREET . MRREEMT . MRS TSGR o CEIEARIN o MRS
RN %o HAh, HTATA AR E KR, S0 E W ATE T 1% E P 58 0 2% 52
“Google play EFtEA T, Toik F#HIEE T APP” [N . AR ULE BREM SR EA S, WiFA
AT SO B A TR AR B 1 75 22

For example, in the ink stone room, | tried to read through all of the signs and they were basically saying
the same thing without ever actually explaining what an ink stone was used for. (Rachel, Nashville, Traveled
with family, 2019)

JESE LWL AR LME B RIRAISCA, A BEE B A AU AR, B B it SO AZ i AR R (K41 I [12]
E AR, SC7 Ui BN S S it 2 ML SEAPAE “3e ™ BmTaetE, SOl SO BIER 7T,
T HL A ARAT 7T E P Bl 15232 - IR AR o e it R LS [13] » T U A BRI AR X SEE 0 Jee iy B R BN, LTI A
X ERETMZH%E.

SRR, AMEWAGA S E RN “KeE A, B 2R . “Emm;T . “4REtER”
I O “REESAT o AR, RSB BIR T TEHEITRG kB H AR e, s DS B R,
MR HAT “CBATATER” , EH D INEUARA EREL — LI AR DL EAR R E PR Y. X
TEERE SRRSO, RZHEMRNA KRB, MARARRRDE BRBERT AL |
“ENEHWT . CRBEBIT , LURTRD LSRR BRI R SR R 0 TR Ak
EA B, ANE RS KRR« “RAPIRE R« “MITREED o Ik 2R
BRI R ST, 2B R RN J& i 2 AR BN AR, iR AT “Hirdg K5t -

However, they charge for each exhibition, and the prices are high, like 40 yuan for the Egyptian one and 30
yuan for the others, EACH ONE. (Douglas de Quadros, Porto Alegre, Traveled as a couple, 2019)

36. ARESR

NG RRESR T TAEN RIRSS B8 AR S5 DU A AR M AT 94 AR B R BT R . TAEN
iﬁiﬁ%%%%%%f%@%%%*ﬁﬁ%%%ﬁﬁﬁﬁ,A%MﬁﬁﬁIEhI%M@ﬁﬁ NGE
WHAERE, SMEMARREEA SRR AR, B ORIPURST” IMERE . “KIFm” . “RE
FEFERL” M IAEANG, A “AKALB” « “AREUSEE” BTAEANG, P& KRR AR
“EIRCELIANZT

HMILEFAN 5 MEERME, ARAREREENIAZ, EHSES AT R REARE S, [
DA ARTE AKX LTI G2 WA U T RIS, B 1A Tt Rt G 1)

A lot of exhibits are not usually found elsewhere. But there are just too many children running around like
mad and some teenagers are talking loud. The management team should step in to ensure a great museum envi-
ronment. (Chris S, Hong Kong, Traveled solo, 2016)
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HEZOR TR BRI, AR AR ) R B AR I 5, fEAT LU T

BRI R BIE 542 — MBS . B EcE, JEEIH “ RBEA T [ BT,
H LIRS, IR ER. WM. B 7 AEBSARE AL, Y0 HaT LOE 5 0
ARV A RAL I REFIE R, OGS WAT A (U AN B 7). 2 R B fid (i
S MRS N Gihd), ARG R (WA S 5t $RALEE) o

FELITIR A T UL AR B i) B B IRTE, e VR mT DA IE T VP rr IR AR 55, AT DP A A I
AW 5E k55 LLRTHE R o G5 & ANEWUARAEL TR N A, B AT DLk — 20 56 38 Ji& W 305 Ui B R 9 STl %
InsExs —2e N AR SR, 51 SRASCHINLEE, PEALEC B AR 55 i, WAL IF IR 5. fE St
HHF—FRH SR RIS 5N, REFFER S A M T R X A SO i 5 & 1F
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