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Abstract
Objective: This study adopts the form of a situational simulation questionnaire to explore the in-
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fluence of two factors, namely, money clue and money source, on consumers’ commodity attitude
choice, to explore the influence of money concept initiation on the psychological account. Method:
In this study, 432 subjects were randomly selected from two universities in Anhui and Shanghai to
carry out a situation simulation experiment. The experiment adopted two factors completely ran-
domized experimental design. One of the factors is the source of money, including money earned
and windfall gains. The other one is the priming method, including three groups. They are the
e-payment concept priming group, cash concept priming group, and control group. Results: Re-
search shows money concept priming and the source of money have strongly significant interac-
tion. The subjects of the e-payment concept priming group chose the product at their option. The
subjects of cash concept priming group and the control group, people in the situations where they
get money by hard-working tend to choose practical products, tending to choose hedonic products
in another situation, which is according to the expectation of mental accounting theory. Conclu-
sion: How the money concept is initiated will influence consumers’ attitude choices under differ-
ent money sources.
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NISIEAN [RGBt 8 B A S BSRIR IR A BARF, BATHSBMS B30, S8oRIE. &8MEH
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Table 1. Logistic regression results of money concept priming mode and money source on commaodity selection (N = 409)
F 1. @HBSENERMEHERIFEN Mm% Logistic EYILER(N = 409)

HARE B S.E. Wald df p
B E BT 0.996 0.388 6.579 1 0.010
SHRIE 0.697 0.522 1.777 1 0.182
SEMEEBN T x SHEORIE -0.715 0.248 8.286 1 0.004
T REL Cox & Snell R? = 0.050, Nagerlkerke R? = 0.067

Ve BMEMAREE S R, TSN RN 1, B Ry 2, 40N 3, SHSRIE, 55T
BNL, RO 2 WRRIESE, EARRON L, SRR 2.

BE— P RAN A e B 3 75 25 e BROR B S5t B X S R IR B K R R AT AR
ZERRBL(E 2): X HTSATBES R 3L, BoulrE PR S BRI S 9t i b (1S e F P B R 2=
5t BTN XTIl SR s AR, BakAESS ) Fra s 5 b T TR FEse i dh, e
Sh 2Tt S A TIE RS R . AT SRR R B 4L, IR B RS SO0k S R AR
PR HEFE 22k TR AHEE TR 2, SRS R S AL AE PR S B oRUR R 5 b 8 SE A7) T S o
X2 AT LA 1 B B2

Table 2. Money concept priming mode and proportion of people choosing goods under different money sources (N = 409)

2. ERMBRIARNETREHKIFEFMA T EmEFRALKELHI(N = 409)

SEMERE R SRR IR S X?
IS 50.0% (36) 50.0% (36) 0.064
H A 8 Bl
=Y/ wdli) 47.9% (34) 52.1% (37)
B 32.8% (20) 67.2% (41) 7.789"
DM 2 B
BA 57.2% (40) 42.8% (30)
- VAlEE 36.6% (26) 63.4% (45) 13.918™
P4
=Y/ vdl] 68.8% (44) 31.2% (20)

ke

" THRFEp<001; TRFE p<0.001.

XIRARAE VR R L AR 55 ISS 0RRRE . Bl R IR 20 A AF 55 R I B RO B e i e el fa (R
RS UL BARI N H A8 B AT B R 7 20 . BSZFEA t R RIS 455 XfHf
SATRES R BN . IS AT B S A I ARG AT 55 B IR RS AT IR T 2 i, wiskin
A IR I LR EMEERM wrcomensa = 2.17, M neepmensa = 1.95, M pua = 2.30, F(2, 406) = 2.034,
p>0.05). XfHFSATHES A B2 I ST B h 4 AN il 20 703G F)AT 45 AT B R 35 07 = 00T
BT I A TS R IV L AR B3 1 22 R (M wrcpmensn = 6.105 M newmmenan = 6.15, M pwa = 6.04,
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F(2, 406) =0.300, p>0.05). 54, (HRBSIFEA t K500 T VERAS [ S8k IR IS 5 N ki 4 S3#1T
KEUs . 5, TEPFE S T RIS IR SR LEE ZRM sume =562, M wiew =5.65, t(1, 407) =
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Ceravol 5 NIIRTFE T, Bl E LG ST B S 5 2 A T3, W] SEAR B i Bl 7 B s i
EsEi, HRESIRMETH.

1998 4F, Prelec ZE[19]#2 ) 1 XCEE L FLK 7 HE, AT, ALEW RS AE L iC 50l P sk
5B TE O AN 9 SRAT U 8 P SCAS R SR B PR AN G o AR IR I — PG, 7RSS I AT AL P A AR A
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AT 3CA, A ANFERITE ARG, AN 2 5 M AN R . AR, iSO BER I R
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