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Abstract

Development of rural tourism shall fully tap such advantages as high endowment of tourism re-
sources, smooth traffic within town areas, good economic foundation and strong policy support,
and activate the new driving force for tourism development within town areas by taking advan-
tage of rural revitalization, centering around the improvement of the living environment in rural
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areas, construction of beautiful villages, rural land circulation and investment of commercial cap-
ital in the rural areas. At the same time, the paper makes a serious analysis of the common prob-
lems in the current development of rural tourism, such as insufficient mining of potential tourists
and low added value of operation mode. Through literature analysis, this study comprehensively
investigates the status quo of rural tourism development in Yushan Town, and puts forward feasi-
ble countermeasures from the aspects of planning, design and operational model, which has cer-
tain reference value for the same type of rural tourism development.
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Table 1. Main classification of tourism resources in Yushan Town
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Figure 1. Phases and characteristics of rural tourism development
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Figure 2. Main events of rural tourism development in Yushan Town
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