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Abstract

The research on image perception of tourist destination is an effective way to explore the inner
core of red tourism, and it is also a feasible focus for attracting potential tourists. Based on the
method of network text and content analysis, this paper studies the image perception of red tour-
ist destinations in Nanchong from the “cognition-emotion” model. The study found that: in terms
of cognitive image, the red tourism in Nanchong City uses Zhu De’s hometown scenic spot to drive
and radiate the surrounding tourist destinations, showing the scattered situation of the “core”
radiation surrounding; in terms of emotional image, it has been well evaluated by tourists, with
positive emotions. As the main body, but there is still room for optimization in terms of tourism
destination construction management level and scenic spot layout; from the overall image, Nan-
chong’s “General’s Hometown” tourism characteristic image is a prominent highlight of its red
tourism. After excavating and researching the perception of tourists on the image of the red tour-
ist destination in Nanchong, the experience in shaping the image of the red tourist destination in
Nanchong is theoretically summarized, which provides a useful reference for helping the disse-
mination of the red tourist image in Nanchong and promoting the high-quality development of red
tourism.
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Figure 1. Word cloud map of high frequency
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Table 1. Category analysis table of cognitive image of red tourist destinations in Nanchong (N = 751)
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Table 2. Perception ratio of emotional image of red tourist destination in Nanchong
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Figure 2. Semantic network diagram of the overall image of the red tourist destination in Nanchong
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