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Abstract

Under the influence of COVID-19, the sales model of e-commerce has developed rapidly. This emerg-
ing business model not only brings social convenience, but also brings challenges to the govern-
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ment and the market. The current e-commerce live streaming sales model problems, such as un-
even product quality, lack of anchor professionalism and lack of industry norms, not only hinder
the sustainable development of the network live streaming industry, but also show that the Chi-
nese government’s supervision needs to be deepened. Based on the theory of public value, this
paper puts forward solutions to the current regulatory dilemma of e-commerce live broadcasting
sales mode from three aspects of regulatory objectives, regulatory scope and regulatory means,
clarifies the responsibilities of each subject to ensure the rights and interests of e-commerce live
broadcasting consumers, and promotes the construction of a regulatory system with the govern-
ment as the main body and the active participation of industry associations.
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Figure 1. Analysis framework of public VValue Theory
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Table 1. E-commerce sales volume
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Figure 2. 2017.12~2021.12 user scale and utilization rate of webcast broadcast
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