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Abstract

With the continuous development of Internet knowledge to pay, pay “knowledge” and “subscrip-
tion” and “knowledge sharing” mode will occupy the mainstream status, more and more various
kinds of Internet knowledge payment platform rise ceaselessly, the article mainly talked about the
Internet knowledge producers pay pricing model, platform pricing model and consumer pricing
model and their problems. Finally, the paper puts forward pricing strategies and suggestions for
the problems existing in different models.
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Figure 1. Negotiation pricing model
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