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Abstract

In order to reveal the research status, hot topics and development trends of online consumption in
China, 703 articles on online consumption published in CNKI Chinese core journals and CSSCI data-
base from 2002 to 2022 were selected as research objects. The network knowledge graph of au-
thors, institutions and keywords was drawn for visual analysis using the CiteSpace scientific litera-
ture analysis tool. Furthermore, according to keywords clustering and hot words, the paper analyzes
the hot spots and trends of online consumption research. The results show that the study of online
consumption started in the early 21st century, and the annual publication volume has experienced
three stages: initial stage, boom stage and stable stage. There are a large number of authors, but
there is a lack of cooperation and communication among authors, and the core author group has not
been formed. The issuing institutions are mainly concentrated in the economically developed areas,
and due to the geographical location, there is less cooperation and exchange between the institu-
tions, and the spatial distribution is relatively scattered. The research focuses mainly on online con-
sumption, college students and consumer behavior, etc. After reviewing and sorting relevant litera-
ture, it is found that the existing research in the field of online consumption presents certain cha-
racteristics. Through the analysis of hot word emergence, the frontier trends of future research are
cultural consumption, social network, consumption upgrading and big data. On this basis, the cur-
rent research status and hot spots of online consumption are summarized, and the future research
in the field of online consumption is prospected from the aspects of content, groups and methods.
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MAERZ T FIWKE, WHLSHWELTIHKN “=BLE” 2 —[1]. TFEK, HRMESR
PEE T hE TR ST RIRE. BT ERBORMERE, REBFFEREEE, B TEE. 2R
LHIAIY R . BEE R RETFALAIE T K BB =5 S B R G 56 DU SR T L I v R R
[2], PR JE R MR AR, T PR AL i) 2 TV BB e m I 2 2. I o, T
SCE SRR I o P BB AR il R B T B T R R LR . ML), 6
FERTA AR 2, WITELRAE B P ATE LRI R [3]s AR S EoRIE, e Bk F P 8 B R L
YIFREE TR A R B R, IR M IS R[4 A SCHTE T I 4T T U2 T ), AR
VRS #h 7 T IR LRV 2% . IR E RS R AR o, #& 2021 4F 12 H, HEMNRMEZE 10.32
12, % 2020 4F 12 A4 4296 J5, EIEME K RIE 73.0%. Bah EHIBA P, R2EAHTREE.
Horb, SV N R 85,239 27T, (AL R T BB LLEL Y 20.7%. W4T B LA TS
k%5HKEZ, 2021 45, AEMN EFEGUA 13.1 Jifeon, Ho, SEym s BRI X I 10 Ji0 TG,
1k 10.8 JifLTt. TESEIR N BRI, 1z, ZE A 2SR G 30.9%. 15.4%7F1 19.8%. Lk 4t
THPRREAAR L, T 2 WA SR Bl A A A DA BT 7= it o e EE (B A 5 i [5) -
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ZRANGE M K 2K B BOR BT E A BTt AT A [6]. BRI K22 B NN R 2631 B AR SC AU it 7T, (EAEBL
AT, B RNEEHE OCERERIR D 2 3D MZE S Ra T WRRIR, X HAEAT RGH AN
ARG BENE . HAER R BRI T, REZG AR H AR ETER, 72aTH R et
[ 2 PF I R IBAEJEBE . 25T I, A CiteSpace #H22 SCRTHEH 4, X [H Py 2002~2022 Y /£ CNKI
A le b 5« WA 97 3R 5 B SCIRBEAT AT IRAG 734, i 445 ] PAY X 2% ¥4 2t s 7 ) BE AR e A28
WL B, IEXIARRB ST R . T, A EREN LI XU R 2 e A s i e
A, PRI ZE T FIIRZ R TT, S bt ok, (Lt PR i

2. BEEKFEEMRSE
2.1. BUERIE

ASCHAERYET CNKI ([ E ) S w1 SOOI CSSCI (R Seat 2Bk 2E 51 S0 5 1) Bl
g, KIATISE N “BeOAT]” F1 “CSSCI” o ik OIATIR C Tl A JE IR 7E T3 5 K 1) ) Sk i
A FTIRRE, 75 &SRR Rt e B — o BARRYE[7]. DA SR U 48 8 2 A0, = A = I
WHE AR BB N “CIERTH TR AT REFRL 2R [8]. 1998~2000 42 HLIK I HL TR 45 K T B
1998 R 1) 58 — 28 FLIR I |58 5y BT o A ST e 40 SCHRAS 2R R IF [ 5 55 12 Bl 2002~2022 4. fi 4
KRR DR, SILAGE] 703 5 TRk A ORUEECRE RS B A SCEREE 78 R, Gl iR — A EE A
ZJa, HROCEREESEE . WU SeBE 25 B9] [10]. A ST TX 703 B SCEREEAT AT AL 4T

22. MIRFG*

CiteSpace /ETERME I BT 5t R Rk, 38 R 28 /R OR 22 A 7 Bk 56 B00%
TR — 3K 5| ORI A AT B A, A AT E . WU AT A VESL AN DGR R SR I, RHRIF 72 4 a5 2
RO R AR EOUL A AT AL 2 AT B [10] e T2 ad 0 o] ARAL I T Bk S IR 2 MU 3 A A3 100, Rt Ko 5 i
KT HE R T EIERR Y “ B ARR R 7 [12]. S8 7 L0, L9 b, a0
WTEEThEE, A4 5 DU R B 1 45 R 20 R [13]. AHF UMt Bl CiteSpace6.1.R2 X 044 9 AH 5 SCiik
BEAT FTARAL A BT, 43 B2 AU B L BRI 2, JRTR e e a3 . BARERERRE N 1817
Citespace, If[A] v Years Per Slice = “17, B[R] FE R “2002~2022 457, FEAATRIF N ERIN, 1EFE “ Author
(fE&)” «  “Institution (HL4)” A1 “Keyword (S8R N5 288, o BT IRE 08, 43 30AH G193
AR

3. ARIMIRBI RT3 47
3.1 FEANIER

FEANIF T AR A R SO AR A 0T AR WA b s B HE AR ) K R A # . 6] 1 Dy 2002~2022 4 4%
TH P AR R SCE BT T A A e BT R, 3T AR, SR T R W4 2R A SRR SR & T
EAP . BRI e I = AN B Wil 1 P, FRIE 283 98 OB Fe a6 T 21 thadd], AT R R &
KB N=FrBE, 2002~2005 SE18 R, 2006~2011 SEPLIHE K 1 25 1 DL K 2012 SEE A
SESH. 20 tHhad 90 AR, BEAE HEC ik, FREME B2C B A R HER N, W20 A P
FTFU61E 5 BTt BAEIZM B, T U8 (2000) N LS AZ 0N St X4 St 2 0 RN S AT T B A b g
W28 2 R R e 535 ek Z A DI A 64 S, RS RS AT, Y)id—mb B[14]. PRk, 21 4
WA 28 b T — AN SAB R D HA . 2005 5, UM EE IR, SRS 4.4 10, M
HIBHEBCT R . BERETE. =0 3T 6 MR AT IR W 68, METH it N B
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Figure 1. Annual publications in the field of online consumption research, 2002~2022
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3.2. FTIEC BStiT

2002~2022 4, 1 U FE R AZ O 1 FIRT CSSCI SR T X 265 9 B A3 AH DG 18 SC oy 703 Ry 4
1 GEitf 2 LA 431 2 R S5k SCRERT 10 A7 (1 AP Ve SR . ik 1L aT R, #OCERT 10 7193
TSR SR 236 55, (SR SR 33.57% . WNESCHUERE , BOCERZ MIHTIE (LA BT ,
W 73 s HUOR GHRETEY A ML) X AT, B ORIy 41 30 B AT 10
A FARSA T I ECSCEIILE 10 5 & UL, W (R ERT ) #0CE 20 A, AITIEALKRE, — R0
TR OIAT], a0 (RLEFEIEFL) , 5 —F0ATI 2R 9% 0 I A CSSCI T, i C NIRIBIR)
MEEMAREEESRE, KBTI R A P m, EWAE SRR mE PRk, WEBARE, X
SE M0 P26 AT 9 R IR AT B ¥ o i SR e R R S A T A ORI TR, R 2 U A
SRR, B — MR B, (HFEEH 5 s E R A .

Table 1. Statistics of articles published in online consumption journals from 2002~2022 (Top 10)
F= 1. 2002~2022 FFML%H R AT E S 841 (RT 10 fif)

P T HATA BorE e AL SR
1 [ERIAZY 2T LT 73 1.102
2 HPREUT LT 41 1.537
3 PV A LT 30 1.102
4 EHEST 10 T 20 0.37
5 [EEZENA 4 BT 16 0.263
6 LR 8 B T 13 0.377
7 ARz O HIF. CSSCI 12 0.484
8 b E T L HIF. CSSCI 11 1.981
9 [ERIZ5 50 L WIF. CSSCI 10 2.878
10 HELE AT 10 0.453
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Table 2. Statistics of publications published by online consumption authors from 2002~2022 (Top 10)
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4 Bk 7 9 JiBa 4
5 Tk 5 10 L& 4
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Figure 2. Publication knowledge graph of online

consumption authors from 2002~2022
[ 2. 2002~2022 FMLEHBIEE & SCERIREIE
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Table 3. Statistics of publications published by online consumer institutions from 2002~2022 (Top 10)
= 3. 2002~2022 F WA IH TR R TE S (FT 10 fi)

Fr 5 Bk KILEGE) 75 Bk K (RR)
1 S HEEPNC P 9 6 P 50R 2 N SCHE BB 5T 0 4
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Bt it 58 EAERT - WL RS T B TR m R R S T R 22 B - i K 2 AN SCHB IR 9
O = PRI 2B o BN RO E 9T 1 2 5 — A e R 0 A 3% 22 B 5 55 . AR LA
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Figure 3. Graph of published knowledge of online consumer institutions from 2002~2022
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Figure 4. Network map of keywords co-occurrence in
online consumption from 2002~2022
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Table 4. Statistics on frequency and centrality of keywords in online consumption from 2002~2022 (Top 10)
3 4.2002~2022 F W4 H R X RIAGURF O GE(RT 10 i)

75 ARIR SRRV A SR
1 133 0.53 2002 ST
2 44 0.11 2006 KA
3 30 0.1 2009 W £ 4
4 27 0.07 2003 HATH
5 25 0.09 2005 TR
6 18 0.02 2003 LM
7 18 0.08 2006 R
8 17 0.07 2003 X 2 T
9 14 0.05 2003 JE R
10 14 0.04 2008 HRE N
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Figure 5. Keyword clustering map of internet consumption from 2002~2022
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BT RT, MEHSHRET N TR s iE. SINER. Pimlkrg. Hotemt. 1%
BOMENE BRI WAL, P EIEFET KRR, KRR G RAmRE R, I
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o MZTH TR T AR 5F % =07 BB RAE— RN AR R E). Fridth Mg, ik
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Figure 6. Graph of the emergence of hot words in internet consumption from 2002~2022
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