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Abstract

As a non-mainstream culture, the emergence of Tanbi culture has been associated with various
negative labels. Its main audience, the “carrion women” group, is stigmatized and shaped into a
group of leftover women who blindly worship the male-male relationship. The origin and charac-
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teristics of Tanbi culture are discussed in this paper. The paper also analyzes the discourse space
construction of Tanbi culture in the group of women from three aspects: emotional attachment,
self-identification, and alternative expression, to explore the confrontation between Tanbi culture
and mainstream culture. Then, this paper will sort out the deviant process and existing problems
of the commercial development of Tanbi culture, summarize the successful experience of its early
commercial development, and provide reference for other non-mainstream cultures and construct
alternative discourse for the obstacles in its development, so as to help the Tanbi culture move
closer to the mainstream in the future.
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