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Abstract

With the continuous implementation and promotion of the policy of preserving non-patrimonial
heritage, related techniques are gradually coming into people’s view. As a unique technique for
restoring ancient art works, the dissemination of painting and calligraphy framing and restoration
techniques is of great practical significance for the protection of cultural heritage in China. Based
on the top 13 accounts of DouYin, this paper applies TOPSIS method to quantify the advantages and
disadvantages of video dissemination and constructs an interactive model of short video dissemi-
nation of painting and calligraphy framing and restoration techniques based on the four main links
of addiction model. The research results show that the public prefers professional, popular and
historical video contents. The study also proposes strategies to promote the operation of videos
related to painting and calligraphy framing and restoration techniques, such as internal triggering
of knowledge anxiety of the respondents and designing variable appreciation stages for users.

Keywords

Painting and Calligraphy Framing and Restoration Techniques, Short Video, DouYin Platform,
Addictive Model

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 51§

ek E AR E, AR AR B B Tk, SR FERR . REBELL AR T IR R R 3G, A
S8, P E RN H RO MR BT, BERRTG R, AR, St EE 5T
] [ 8 A

o FARAF P E RN AR 5, A SCACRE S IR % A ) B TR o 2 A WA ) ) o
o N, PERER SRR MNEATT MR A T BRI, dagtit, 2022 fF8E AR H 4 AL [H
FEHEK 109.31%, it H B R 8 T4 2019 SEI=A5 Yo BLE-F & Lrdkte B AA TR Bl A%
Ry BRI S 006 A2 T B0 D) e O S5 R, I ey s A P T £ RE S B3 L RS2 R AR B 2 K AR
B AR . Bk SR P E AR S i AR 7, NS T, JE R A
T, MIEAEENBIEQRE LR SRR, ¥Ry, B s ke ik 5 12 B85 2 Alife & 1
PR Z b P i xd + FLAE AR 0 R Kz s A E BaR i S 8 0 RIS FRE ARG + FE I A g th
AEREIIEE R

2. XHkERR

B S I AT AR, A S R AR 5 RO T AR AT PO AR + JERL
DU R AR BT RS AR R AR

DOI: 10.12677/ass.2023.122073 524 R AT


https://doi.org/10.12677/ass.2023.122073
http://creativecommons.org/licenses/by/4.0/

HRICZE, PR

RO L . AR + AR MAEATR R, R 2022 4F 12 ALK 31 420 0. HTTpR
F BT LAy AR AT AL 3 SR AR AIZ A s ARBE AL A EBUIR = AT T

TEARB AT AL 3G U T TR, Tt Z0k(2022)7E (JET SIPS MR JE i F MRS R AL FR i 12 5
SEMEHTFL——LL “DU)IFR” L5 5 AN R) — PR T SIPS BRI AT IR T (E B AL . R
- B4 RIEW BB EHRIE[2]. TKFEEE(2022)7E (FET SIPS A5 2 i 1 i ilfe A ML A3 A% i S
——LAEREAG) SOt T SIPS AL IR I CATIE LR WA S UMERIA . SER ST G 1A RE
M [3]

FEARBAEAUI S AR T T T, £ B AR (2022) 78 (EFHLARBEIS AR SE A
AT NN Z BT — SOh T HURBR A ) 7RI ME R R m . AT M
2555 FANFE AT AR 2R 4], BFRT(2022)7E (UTAUT A58 N B13 SR 8 A AR 7 2% 8t 72 )
—ICPARYE UTAUT BOEMGH TR FES R SR o SR 008 L 5 O ) B v B Jn v 1) = A S B X —
45iR[5].

FEARB AU A& FE BRI T, 282K &(2022) (LEV TR ZIRAE AL AU I Be S HLE ) — 3
e T ARBAAAE B LR N AR AL PRS2 IR AL 3% TR S IRAE [REI[6]. 40, 2F 3R 3L(2022) (#£
ST AR A 2 BAR T TZL AL R BRI 7T — SO 3 T 2 BRI 20 i R AR IS 1 HA
BRRZ R AERERE I LU EARMEA R RIS R[7].

HBERT L, BB FARR + AEAIRRIRT 7E 05 17 2B 2 R RREAE, DERN A3 E . (HEX
TREARSRECE 2 B HEMA B MR EHNDH W S FHik, ASCRFIA] TOPSIS 24
T A AR T AN AR A, HAET A« B ia s 3 R A R SR SR A T
R I 5] 730

3. PERKSBEZZHXENHLRIR

FHEEICE A1 H TR SR E BN, 515 7 RS Il R AT \BE . PER
ST 2 N B R AR SO 7 1) LA AR 4, FORE AT DUBIE P35 T S AT MR B R
SEHEPRE DL IR S N RBIAIEA TR, SRS 34 M T UAEM A PR, S
YEVPAE (170 8 AR 2 O H0R, Zid s R B — PG S TE & S LT PR (R R P S, B
e LS B R+ S0 RT . LR P B E TIPS, 505 T

Table 1. Tik Tok account number top 13 video clip statistics table
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1 VEL RS g 17 15.9 120.5 2007
2 JB 32 KA Bt 957 13.9 96 172
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7 E B B I R 4 5 2.1 459
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9 FA LA 79 35 15.5 309
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Table 2. Tik Tok account number top 13 video clip content table
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Table 3. Standardization Tik Tok account number statistics table

=3 AREHIRE RS R R

5 G ViR R E L
1 0.0068 0.5331 0.7106 0.7581
2 0.3838 0.4660 0.5661 0.0650
3 0.1428 0.3889 0.1050 0.2996
4 0.4375 0.3755 0.2748 0.2021
5 0.7070 0.2749 0.2200 0.0782
6 0.0008 0.1911 0.0920 0.3963
7 0.0016 0.1676 0.0124 0.1734
8 0.2234 0.1643 0.1238 0.1719
9 0.0317 0.1173 0.0914 0.1167
10 0.2194 0.1140 0.0442 0.0722
11 0.1724 0.0771 0.0702 0.0536
12 0.0040 0.0704 0.0124 0.0298
13 0.1103 0.0402 0.0189 0.2123
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Table 4. Unnormalized score table
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2 0.412 0.428 0.509 2
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Figure 1. “Addiction Model” based on painting and calligraphy mounting and repair short video business strategy model
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Table 5. Respondent knowledge anxiety content table
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Figure 2. Flowchart of Tik Tok algorithm mechanism
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Figure 3. Model of video transmission and interactive influencing factors related to painting and calligraphy mounting and
restoration techniques
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