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Abstract

This paper expounds the significance and ideas of the development of museum cultural creative
products. The design and development of museum cultural creative products has important eco-
nomic value, cultural value, educational value and social value, but in the current development
process it is still faced with low level of development, lack of personalized cultural products; de-
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velopment creativity is insufficient, product homogeneity is serious; there are many problems
such as lack of marketing promotion, neglect of professional market operation, lack of connota-
tion mining and weak brand awareness. In this regard, museums need to strengthen the market
segmentation of cultural and creative products to meet different consumer needs; strengthen the
creative ability of cultural and creative products, enhance the attractiveness of products; promote
multi-channel sales of cultural and creative products, optimize market operation, expand the con-
notation of cultural and creative products, cultivate brand awareness, so as to achieve sustainable
development of museums.
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