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Abstract

With the deepening of cultural and tourism integration, various Internet celebrity check-in places
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continue to emerge. It has gradually become a trend to go to the Internet celebrity check-in place
to take photos. Taking Hefei Leijie Leisure Street as a case, this paper uses network text analysis
and questionnaire method to construct and verify the hypothesis of the relationship between tour-
ists’ perceived image, satisfaction and behavioral intention. This model shows that the perception of
core attractants, the perception of supporting facilities and the perception of cultural atmosphere as
the three dimensions of the perceived image of independent variable destinations can have a posi-
tive impact on the visitor satisfaction of the mediation variable, and then have a positive impact on
the behavior intention of the dependent variable after travel.
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Figure 1. Hypothetical model
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Table 1. High-frequency summary table
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Table 2. Tourist image perception classification table
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Table 4. Correlation analysis results
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Table 5. Regression analysis results
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Figure 2. Corrected model
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