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Abstract

The rapid development of Internet technology promotes the arrival of the era of big data. Under
the influence of big data technology, the mode of transmission of traditional media has been una-
ble to meet people’s demand for massive information resources. Modern interactive media has
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subverted the mode of transmission of traditional media, and brought people great convenience in
the process of disseminating information. It is presented in people’s vision in a rich form of com-
munication. Based on this, this paper expounds the development of interactive media communica-
tion in the era of big data, the characteristics and elements of interactive media information
communication in the big data environment, puts forward the personalized communication mode
of “big data + interactive media” information, and explores the influence of “big data + interactive
media” personalized communication mode on society.

Keywords

Big Data, Interactive Media, Personalized Communication, Information Dissemination

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 51§

BB S HORE G A AN IR B8 Sz, KA E &2k, KBURLIHEE. M. ZHEA
WA Rr =, N TUE SR T TR A L2 Ak RS, R HdE 70 M REAS 75 B FRATTER
N TS BALHR U AL R 3R . 2020 4 9 H, 3l dedp 8 JTMIE 55 B p o JT BE G ETR I (5%
TINARHERE GEAR TR I il A A R ILD) v 5 A A BRI ) BB PR AN 2 AR R 5 IO LM 1], K
ﬁ% TR SHEROR . WA FE RS I ELIR I A SRR, TR SR BRI, e 4%

D@lx[ IE

2 IR v 8 A R RIRHAX, B N OUSIRE A A DU R B3, (5 BRI At A B N AR A . 15
BRI T EAD) T IUABBG: BB B L HAE, £ NS R B, 5 B R 2w
P AR5 SR N, XA 7 0 IR T BEER S RN VB s 28 B BOR BRI BRI B, EDRIAR
R I 715 R EERRE R, ANTR ULABE KRBT Fth . R pseii, EREBAmEE, it
RSB =P Bo RABAL B TR AT AL B AR B AR B S PR 2 B s e T T
FEAI AL H eV L AR B RS2, SR TS B AE TR SR, (ER T g RS AL R BOR A
s BVUBTBOE IR HE, TR (755 B AT DLSE I BRya Bl N A RO A3, AAITATEAAEAT L. |
0045 R B A% B I B AR O 7 245 0, I EL AT DICR A RE AU I S B a5 AE IR B R TR b 2 515
BRI, MANEE KRB BRI K, 15 B AR [ T MEAATE S, 8L A KHE,
RERS 1M (X Ml AAT 9, AT [ P SR AR ROAS S AR A 2

2. REEFRHERZERFEFE DML ERE

GRS INGE T B SRR MR, BAAET SN EW I, RSN ED AR AR
(e BRIk T e Eh ¥z MM AR FE AT LOE I B R 20k, NSRS B e A M 2. 18
NPT, EELNEFHATRIE, HERXMEAE N TR R, B g B E L.
BEE ST ETRIARBIARE, (5 245 CLRAF I H AT DLSEELR U7 20 145 B A% 4

BRI A [ 5 AR i K BRI AR BIR, AR A5 B LRGBS In 2 . SE St HfE BALiE T
AEL, “REE + LB 5 BAR IR S 2l B 7 e R i at., | R B R IR IEAA A2 .

DOI: 10.12677/ass.2023.129700 5128 R AT


https://doi.org/10.12677/ass.2023.129700
http://creativecommons.org/licenses/by/4.0/

KA %

TRlH 5 ASIRI “BIL” 5B AR AN R BURA N, NNHAT LU AE B84 3]
P M2 %t 2 AR AN (AR AR, RHE 15 SR B HEEE B, D ITORE B i
A (E BRI A

2.1, RETEHFE TR ERFHEEMEUGBHER

2.1.1. f5EE

TEfE B fE v, Rt AE Bk, e S0 . REAEIAE T, SUREEAE B L 7% 75
IR TSR AP, EERE BRI S A T . %6, 5 B TEESE 2 2
PEAAS B A R, WS A= AR RN R G B REE 2T, B N ARMZ LT
AT HERE[4]. REARIAEE T, B RNEHBEELY K, AFERRR N NFME, MR, ZHR
BARECR TR . 450a, WMEREARIEREE. LIER. EHEGEEFNANRE I H
THEEMER, BREEIEREE BAE 2 A RE G BRURE.

2.1.2. BElE

G 1S B RAEEh TR 5 B, T REE I AU b T 1 sh 132 0is B LA AL 5 4%
WH 2 ES, SIS BT . REE MRS B AR AN A AL 3838 i 6 52 Ak 10 75 SR EAT 42
i, AT BN R S 50 A, B RS BT, N R MENER, W22
M7 =K[5].

2.1.3. 1RIBH K

HEMEAR, KEIRBEAR. /6. Bal@inE a2 BARMERE, #1555 K77 AL %215 5 e
FE, WOHRE 75 BRI R . 7R85 BRI R vh 7 o0 g B BT i, WA P RS I
GRVHE. BEE IR, KEdE. N TEBEASSEANME RE, WEhBEHRNEE, BRAEHE
Befb pRdEfl. DMELRIE BB TG W TRATFTE A A R BARS . DB, RS, R
FAAN AL ThRE,  BZSRER AR P S ar b, Xl R R 2 op 1 B P AT (5 B ARGt
i &

2.14. (HIBAR

RN ARG RS R I E Ay, REARE SR, FiiAr 6o DUR R . IREEHIB R 3 1(E
B, A CAIEE Z G [6]. PR RS B RIENHE SR T mER W, A0 R
5 B REHEEX ATEMERE B2 RHE,

ZABARML A, BRI GARN RGN T CHP RO BERTTA7]. KEHRB AR R
ST R BRIAER, A5 B RIEATRRTE BAEE S B0~ 4, R ARG BB E =4 1E
Beo TR, KRB IR AL 78 9 25 8 1 X AL 3 XU AT RS HE ST, N P ARG E R 2

2.2. REIEHFE TR ERERE B MEWBRIEHE

2.2.1. BIRSITSCIE LR

AR AL 2 KM T 5N E SRR IR0, 3T REE T BRI A T BOR, Rtk gifs S 1%
RR DR R IR (8] RBUE R L X Bl 7, AEG BRI AR A SR, JEE . AEEE, JEHD
B R BRBUE XHE BIE R R EETE L 9], ERHKAUBCRERER, TEFZHEER, HEE
WM AR R G .

FERBAEAR, Bl BYER B LA T 2L, BONE A (5 SRR AR BT

DOI: 10.12677/ass.2023.129700 5129 FES R ERTH


https://doi.org/10.12677/ass.2023.129700

kKA %

Lo A AR S 5 T o RN, K e 7082 P {5 EAR R UL EC R  ARALACT OB e S5 B A 3R
Pl Kl BYEA BRI R G, 25 BRI RO HER A LT AE, R R THERR R . D B S
SNOVSSUMINEN SN2 SRNIPS

2.2.2. HERMALSSIMEIL RS

AEALRE “ BN B BAL 3 10 22 S PR AR LAE S ATTRI T T SR URVEICHE 2 (1) 77 ok s (6 4 B 3 o+ 1EA T
AR X AL 3% 77 OB F IR AE R NS5 N Z B BVEIE, T2 AHLEE), F8 R 9% AN X
BR” (1010 4T BRATLEAE A RIS A, R BT A P 300 S S 4 i 24T, 2 1) 1 0 P I AR S
Wi, FEOEILT CBIESHTT . MRS SEAREIRRR

2.2.3. EEREAISERT (RS

S PR LN AR K B R AE (5 S IR 6 T B F P I TSR B, 129 AE R AU
B, DA KA BRI IRIEE . 765 B AR R ol KB B R e A LI B A T A%
PGS B UBAR (A 38 B St k. RN B AT ORI, s R 5 B T HE4
FRATAT LASIZI )7 21 24 5 R4 B AR AR A

2.2.4. BERAIIEM S AR

i g A A A, S BT A A F P AR R o AR5 28 LRI AR, 28 BEAA
IR R B AR R BEROR, Rl 2 ARG B 50, W RS S 0 BRI HAr, AT
LHABEGEE . DA RF WOESERE, RS IHER . SCE KA. YT, R
NI R 2 TR 55 o

2.2.5. AR SCIT £ R

B R R R, A5 B AR R A A IR e A8 —— MAR G B I 1 31 24 i ) SIS A0 i 12k
el o R PERNE BALRE AR R, RS B A SIS ARG 2%, T iiE 2 L
ARG BESEI PR HL 75 A VAR 3 . A VAR Sk RS 2 A7 XHE B e KRR R, 756 KR AQ
E 4 SIDOEERSY DL Z i & S

2.2.6. XEMIhREHERNE S A0SR

A2 LD Re R A A B BAEA AL R I B AL, SZEAER I B A NHAT I S 15 AL
Mt FHRRIN AR B BRI, P SHLE B AT (5 BRI R . Rk, 78 LI
IR KRS, ARZ B ERER IR -ThRe, WERRE T, WE TR ThEE. MIBtEIIRE. B
TR TIRES Z N IhRE, KBS B D REHESD {5 B ALk .

3. “K¥E + XERERF" EEMMEHEENRS

HEMIEACRIRR, AMTRORENE B LR A DORAE BAR IR U 2 18 1f5 B AR, 1 HikR A5 B A%
X7 2 5 BBt Bk, 5 SRR OT R AR R, 5 SRRt s &m0 . KRR
AUF B IR, T R B “ e H L .

UEB > E W I “RBHE + REAGAR” F B RR AR, TR A B M AL R A
B, FEMCUF=AT7HE R, BEE 1 PR, B, SRR RS SRR ] DU A
UGN, FP AT BT B L, SRR S S, BRI DL AP RS R HU, RS
Z IR B AR A BB SR =, (5 R BekE A SR CE TR AT, i mT B
PiE AT BB S P Z IR H5Z

DOI: 10.12677/ass.2023.129700 5130 FES R ERTH


https://doi.org/10.12677/ass.2023.129700

Hodla ik

ZEA | o
LUSEN

Soficiin

Figure 1. “Big data + interactive media” personalized infor-
mation dissemination model diagram
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