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Abstract

When enterprises make donations, they not only fulfill their social responsibilities but also realize
their economic benefits. The donation behavior of enterprises is influenced by two economic mo-
tives: realizing advertising effect and carrying out tax planning. Through the empirical test of 1367
listed companies, this paper finds that the level of corporate tax activism has a significant impact
on donation behavior. Enterprises with more advertising expenditure donate more, and state-
owned enterprises donate more than non-state-owned enterprises and the proportion of dona-
tions is higher. These findings contribute to a deeper understanding of the relationship between
corporate social responsibility and economic motivation.
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Table 1. Description of the variable
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Table 2. Logarithmic regression of the amount of corporate giving: the level of donations
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Table 3. The return of corporate donations relative to operating income

= 3. ARHEFERE IR =T

AE 1 (2 3)
Bt K F -0.337""" -0.335"" -0.357""
(0.0339) (0.0349) (0.0363)

I 2 A 0.145™ 0.156™" 0.149"
(0.0425) (0.0441) (0.0426)

Al R 0.0415 0.0165 0.0411
(0.0625) (0.0655) (0.0625)

UiiEs 0.0313 0.0842 —0.0583
(0.287) (0.319) (0.293)

[i] 5 B 7 LL A7) 4535 4473 4876
(4646) (4635) (4649)

TeTE B Lo gl 15,658" 15,535° 16,637
(9372) (9363) (9387)

Estandl ke 0 0 0
(5.05¢—11) (5.06e—11) (5.05e—11)

V(e N RALRIE AN TS B S 46 091) S H—%%. P A&MI =4, M RAERARSTERBE ST, AN B A

U 12% 585y, HETHER.

DOI: 10.12677/ass.2023.1211863 6310 FES R ERTH


https://doi.org/10.12677/ass.2023.1211863

Continued

L 0.187
(0.118)

ATk No Yes No
FEAHY 1353 1353 1353
R-squared 0.076 0.084 0.077

e TN TN BIRORTE 10%. 5%, 1%KF LR, 55 AN White 57 % B IR AR .

6. Zit

AW T B AETRDT 2 DF SIS VARG AT IS S AR g AR . B B i, bR, [ 5E %
PR BB R ATC I B B IS DL, i 7 RS AT R i B S R A AR IE AT e 1
SO, MR IEDEEER, 15 H BT R EL S

H5E, S B AR SR AT 2 (RN . IX R Vs SRR AR T S RN, ASREL
LM IEIHLS T 5 RSO IR ) SIS HbEr, Ak SEELT S RN S LG, AT
S EAE R AR T 8 I A B o

H, A B RESCRGIE KT X R AT 97 A B 25 S o BMSCRE AT v 0 2 ) SEABUA) T 326 AT 4R 8
A Mb I SEBUB AR H AR TTEAT IR B LI 08 . BT S, B KT ) 2 ] H R I Y e
K. HRERISPRBR G LU R, 28 =] AOAR X A S0 RSOt AT 2 A G

e, AT A T E A Al SE AT T AT AR, JF B RS L S e A Il 3R
AT A2 BN SE L B S A i KA RIZI L, [FIRE 32 B4R IR ([l iz . AT A AEdR e AT
AR BRI R, RIS A 2 TR

S 3k

(11 skREJE. lvipmbshhl s GR), ERFMm——FkEHE 12 DT 1268 F A8 HdsE FISHEsr 7e[I]. 1
LTI, 2011(2): 28-42.

[2] AIESC, XUFEMK. TSI ERE A 0 26 4RI 0 A\ S8 M R 5 —— A A b A £ T AT A 3 20 [J]. 3
REFHRTE, 2017(9): 33-40.

[3]1 thorgk, HA, % AFERSEFHI—) M E )G B E B A R85 SSEFF[I]. £3FF5TE, 2008,
43(11): 51-61.

[4] AR, Fa@d, Kk, SN EEBWEA SIS AN G ——E TR S A Jit 585,
2017, 32(4): 83-92.

[5] Navarro, P. (1988) Why Do Corporations Give to Charity? The Journal of Business, 61, 65-93.
https://doi.org/10.1086/296420

[6] AR, FRIE Ak 2548 AU BUR BRI BN ——F T 2007 S FE R E A 77 A R AR M STER 72 3], 4R
%,2010(1): 36-42.

[7]1 WER, XL, AR S &SR ——ETHRE LT AR NAERIETE]. WEH 5, 2016(4):
93-104.

[8] Frank, M.M., Lynch, L.J. and Rego, S.O. (2009) Tax Reporting Aggressiveness and Its Relation to Aggressive Finan-
cial Reporting. The Accounting Review, 84, 467-496. https://doi.org/10.2308/accr.2009.84.2.467

(91 #hEE. BUCEUBECRN Alb BUFr S SZ it ST [D]: [ 22 S0). il R %K%, 2013.

[10] Manzon Jr., G.B. and Plesko, G.A. (2002) The Relation between Financial and Tax Reporting Measures of Income.
Tax Law Review, 55, 175-214. https://doi.org/10.2139/ssrn.264112

[11] BER. PRER . TR S BUCEERT 7E[0]. 225782, 2012(6): 80-90.

DOI: 10.12677/ass.2023.1211863 6311 HEREERTE


https://doi.org/10.12677/ass.2023.1211863
https://doi.org/10.1086/296420
https://doi.org/10.2308/accr.2009.84.2.467
https://doi.org/10.2139/ssrn.264112

	企业捐赠行为与经济动机
	摘  要
	关键词
	Corporate Donation Behavior and Economic Motivation
	Abstract
	Keywords
	1. 引言
	2. 文献综述
	3. 理论分析及研究假设
	4. 数据及变量说明
	4.1. 数据来源
	4.2. 变量说明

	5. 实证分析
	6. 结论
	参考文献

