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Abstract

Value education has always been an important part of education in various historical periods, and it
is an important component of China’s education system as well as the core of ideological and politi-
cal education. In recent years, major universities have actively promoted the “curriculum ideology
and politics” teaching reform, and have been constantly exploring ways to create synergies between
professional courses and ideological and political courses. This article, based on the perspective of
values education, starts from the background and research status of “values education” and “curri-
culum ideology and politics”, and uses literature and case studies to explore how to integrate the
shaping of values into the “curriculum ideology and politics” teaching reform of the Advertising Stu-
dies professional course. In the curriculum system of Advertising Studies, the main entry points are
the essence of advertising, the history of advertising development, basic advertising theories, and
advertising creation practices. Ideological and political elements are integrated in a timely manner
to educate students on values, cultivate their cultural consciousness and self-confidence, and en-
hance their social responsibility and innovation ability.
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Figure 1. Schematic diagram of ideological and political education path in Advertising Studying
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