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Abstract

This paper mainly studies the content and the value of literature travel media in the process of
short video communication, and takes “Shanxi Weidao Cultural Tourism” TikTok Account as an
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example to expound, analyze the main content of the account and the audience’s response. On this
basis, the paper analyzes the value of Douyin short video media in improving the exposure rate of
tourism cities, stimulating high-quality content creation, promoting creativity, and promoting do-
mestic and foreign tourism marketing. It can be said that the short video media represented by
TikTok is becoming a new carrier and a new model for shaping the image of city tourism.
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