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Abstract

With the rapid development of Internet information technology, the WeChat official account of
culture and tourism is becoming the mainstream social media for local competent departments to
promote, which has played an important role in promoting the development of culture and tour-
ism. This paper takes the WeChat official account created by the competent departments of cul-
tural tourism in 21 cities and prefectures in Sichuan Province as the object, and reveals the mar-
keting influence of the WeChat official account of cultural tourism in 21 cities and prefectures in
Sichuan Province by measuring the WCI index value of its WeChat official account. The research
results show that the top three WeChat official account WC index of cultural and tourism depart-
ments in 21 cities and prefectures of Sichuan Province rank high in marketing influence, namely,
cultural and tourism Chengdu, cultural and tourism Liangshan, and cultural and tourism Leshan.
Their WCI values are all greater than 500, the daily average update index is high, and the reading
amount and liking amount are generally high, but the regularity of their tweeting time needs to be
strengthened; The WCI values of Bazhong City’s cultural tourism and Zigong’s cultural tourism are
both below 200, which is relatively backward. The reading and likes of their tweets are both low,
and the time and frequency of tweets are irregular. The influence of the overall official account of
cultural and tourism executives needs to be improved, and the two levels of WCI index differentia-
tion is more prominent; The audience pays more attention to beautiful scenery graphic and tex-
tual analogies, and the title of the tweet contributes greatly to the reading volume, which has the
effect of catching the audience’s attention.
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Figure 1. WCI measurement system
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Table 1. Overview of WeChat official account of cultural tourism in 21 cities and prefectures of Sichuan Province
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Table 2. WCI index ranking of WeChat official account of cultural and tourism departments in 21 cities and prefectures of
Sichuan Province
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Table 3. Analysis of popular articles on WeChat official account of cultural and tourism departments in 21 cities and pre-
fectures of Sichuan Province
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