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Abstract

In recent years, the tourism industry has developed rapidly, such as Grant Tang Dynasty Ev-
er-bright City in Xi’an integrates culture, tourism and business, which has achieved remarkable
results. Nowadays, the epidemic has been liberated and the passenger flow is increasing, so it is a
relatively appropriate opportunity to expand the commercial development of Shanghai Guangfu-
lin Cultural Heritage Park, effectively integrate culture, tourism and business, and attract tourists
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from all over the world to visit. To start with the existing landscape of Guangfulin Heritage Park
and base on the analysis of its commercial value, we will analyze the reasons for the low degree of
commercialization of Shanghai Guangfulin Cultural Heritage from aspects of the history, division
and the lack of commercial development of this park, and then propose solutions and relevant
plans specifically to expand its popularity. So the Guangfulin Cultural Site can be developed more
widely.
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