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Abstract

The paper analyzes the crisis of subjectivity caused by Internet celebrity culture as a form of cyber
subculture to teenagers from the perspective of social critical theory. Internet celebrity culture has
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shown the characteristics of entertainment and vulgarity. It attracts teenagers with high-intensity
sensory stimulation and is a social asset that teenagers hide from prying eyes. Therefore, it has be-
come a paradise for teenagers to escape from reality. However, the popularity of Internet celebrity
culture has brought a crisis to the construction of teenagers’ subjectivity. First, the pursuit of mate-
rialization by Internet celebrity culture has led to a single value system for teenagers, which makes
them objectify themselves and others; secondly, the emotions and expressions of Internet celebrity
culture have put teenagers into a collective psychedelic state, thereby make them suspending real-
ity and taking an indifferent and alienated attitude towards reality; finally, Internet celebrity cul-
ture opposes the subjectivity of teenagers with its strong identity logic and reconstructs the normal
and pathological discourse of this culture. Therefore, Internet celebrity culture is eroding the think-
ing mode, behavior pattern and value choice of teenagers, causing their subjectivity to fall into crisis.
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KRB A LN T .

4. MAXHEBEDENEEMEEN

FE R LS KGR SR B — P [ 3 2 35, L2 R AR AL I A R R AR S R AR ot AR v (] FL I
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