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Abstract

This article delves into the complex challenges faced in the realm of digital media with regard to the
emotional perception of youth groups and the response to public opinion. It proposes an emotional
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analysis model tailored for young users and constructs a research framework for public opinion
response strategies. The paper emphasizes the use of cutting-edge technological means such as artifi-
cial intelligence to achieve precise identification of young users and refined extraction of emotional
elements, meticulously crafting a youth emotional analysis model. Additionally, it introduces a “two-
step” public opinion response mechanism. This research framework aims to enable dynamic moni-
toring and intelligent guidance of online public opinion, providing decision support and a theoreti-
cal basis for policymakers.
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Figure 1. Overall framework
1 BEZR

DOI: 10.12677/ass.2024.13121094 192 FESRERTH


https://doi.org/10.12677/ass.2024.13121094

BT &%

AU G HRE TP ORI, BRIz, ATALSE SRR AL S AR N R AL G 2 1%
FERISELE RO LAEIHESE . 5] 1 9Bk Fe A AE Y

1. BFRAFRNSHERERREN

MRV T B0 B K SRR A T A% 0 P R AT IR A IE . G5 B B AR RO i R AR AR
SR SR BRI SRR S, PSR IE ST, NS R E A
AT ONHFAE[14] [15], $RBOFAHT R TS RE R S8k, AWETEM T B 24T Jyic sk o3RI 46 1
JHBIHBAT NI SRIE RS 3R, 45 5452 G R ATt ) K-Means 5332000 75 48 H P REBEAT SR 2K 70 #r
B RS BRHEAT R I AT R, BETI A S BAR T SE P IO 2 I 2R R FR AR, FE
TR P RREAR . S AR 5 R AT i A AL AR, SR A AT s o 75 AR A 55 R R 2

3.2. HEESAYBBEHNEFEFRIH

FEA 5B AR, HAZ AR C O SERER H R RIS I S S R 7y, L Sed 7 A i il B i
FAT L EAT B T F R RBIR. AE > B AERASZIAN T AR 2 AT AR IE S
M, DU B AR AR A S EA . R i S BB . W TT AR IR A S, IR AN T
ZKBE R ARGE R, ESLEARMEREER A SR IR, R 2 o,

ERS) WBERR ()
REE B L !

HEE B R &R

Figure 2. Core user identification and sentiment analysis
2. LR PIRAISERS

W%%ﬁ%%ﬁﬁ@ﬂ&ﬁ,M%&ﬁi”é%%ﬁ@%FmEﬂﬁ% BAEEARR T Kb L.
RS FORSEAT N, UL P ERAL B AEL I SE IS K o 8 I X 4 2 YR A B AT T U
TRALEAEREZ T, B 7S DUR LA S R

1) HEMPEA NGB RERENS 5, DURARRST G IRIAT % R

2) WHEMPHAAT NI SR, UK SERFIE S P A B A TS SR

3) WEEH TIPS E U A, LR IX Gl 47 G o] S I 8] A 2 AP 1R AR A T 38 AR 5

4) BEM AR A, BLAR S0 T 5 (5 2 AL R AR B 2

3.3. BRFSERLAIAN N XS 45

SELISE O WL Btk B K SR A B A5 2 BB 0 AT, 32 T 0 A BB S S LR IR TE 175 7t -
BRI IR it i 2 i FE 0T RREAC S ORI SRS 10 = LA o DR ST S Ml AT TR
THEMEREAEFAK, IFia IR fabrtl o B A dn I BL. EREARTS M, 8 I s sk 2,
R SRR, RIS B IRREAE . SRS AT R A B 2R 5 AL BRI 3R "2 ST BRSO
BB, Z3a = RHE, OO R ST, PRTUSE AL R A IVE LB, O b 22 o) 2% B 25 35 TS

DOI: 10.12677/ass.2024.13121094 193 FESRERTH


https://doi.org/10.12677/ass.2024.13121094

BT &%

BT EAREACRE, S EERIEE, AU TR 1 AT R i B RO AL, JRRE T CPE T SR
W, VR4E LI 3.

B e EHE JSE% AL

woEgE ||| R BRI BN W | WA
| [Erua)pgore)Bekis) | |
Q > | BB H PR R AN B BATE | > |

il M HH |
MBEM || [ AEESCE R ANANRORESE | | [0 ) e ||

Figure 3. Public opinion situational awareness and response mechanism
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