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Abstract

With the development of economy, the concept of “Sharing Economy” has greatly influenced
people’s life, which not only increased the convenience of people’s life. However, there has a cer-
tain negative impact on the individual as well as the environment. This paper expounds the re-
lated concepts of Sharing Economy and its factors and function, etc., then expounds the concept of
prosocial behavior, its measurement methods and influencing factors. Secondly, we explore the
relationship between Sharing Economy and prosocial behavior, just the effects of the Sharing
economy on people. Besides, we also explore the relationships between personality traits and the
use of sharing economy products, such as empathy, prosocial tendencies, and interpersonal trust
levels. In this study, a self-compiled questionnaire on the use of sharing economy products was
used to measure the willingness and frequency of the participants to use sharing economic prod-
ucts. In this paper, 251 pieces of valid data of the participants were obtained by means of random
sampling. The results are listed as follows: It is found from the demographic information survey
that the frequency of people’s use of sharing economy products is in the middle level. Secondly,
the higher the score of interpersonal trust, the stronger the willingness to use the sharing econo-
my products. Similarly, people’s willingness to donate and prosocial tendency are significantly
correlated with the willingness to use the sharing economic products. In addition, the study found
that there was a significant correlation between people’s empathy and the willingness to use the
products of the sharing economy. From the perspective of priming experiment, it was found that
when the subjects were the proposers, there was a significant difference in the proportion of the
amount money among the online consumption, the sharing economy and the control. In the regu-
lation test, empathy was found to have a moderating effect between the frequency of using the
sharing economic products and the willingness to donate money. This study investigated the rela-
tionship between the Sharing Economy and prosocial behavior, namely the change of college stu-
dents’ sharing behavior in the sharing economic environment, which is helpful to enrich the re-
search results of sharing economy and prosocial behavior and perfect their theoretical system. It
can also improve college students’ morality of the sharing economy, promote a good sharing con-
sumption pattern and be good for the healthy development of sharing economy business. What's
more, at the network consumption level, this study will help to find people’s psychological and
behavior characteristics of the environment in the network share platform,; it helps people predict
and control their behavior in the environment of economic consumption better, so as to achieve
the better construction of economic consumption network sharing relations and improve the
purpose of this research field.
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H F A N AR M IR S AL 2 AT N m A 25 1 gee, I HIE RS TS 250 S ph 2 AT AR I B E FH oK
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HAMEZE AN 7P G I R ks i AR R, TRDRAE “ 225 N7 BB
SR B RE I N MR AT NG B IR o X TR AR EORAL AT ORI, ASHIT TR B I R
R E RN AT . JHEEE (R JE IR PSR 8L R IR O, A 1 ol TR XN R IR
RS ANIEIE SR, A SR TR SR A S AT O R

23.2. HEZFS AREE

NBEEENANS NZFR R B — OB RRZ), RAMMEZFGERRIGE A TTRMEM, BN
PR AZAE B ) BB AL AR Gy o WIF TR N BB AR RE SO IS B AN Ui e 10 2 U slnd JL2E AR AT Y
WIFF[35]0 BEAh, A WFFELL Couchsurfing X ILZ L FFAT THTTL, ABURNFENG L=/ EIE A 5 A
Z IR L [36]. MW T SIRHE R . AR TR IR OB LA, TS 0 i 2
WUAFAE —5E N2 3 AN R i, AT S EOMEAT NI 5. AL a b s i et , A
MIEATFEARCE TS EREE. MEFRAEEL L NFRRIREE, TE SRS MR HE
M AEXATEFI =R ERI[37].

2.33. HELZFEHIBED

BT IR B IAPR AL T%, YANSZNE, “IE” W eE s, H2 A4
WA AT WU, SN S A S ZARE R, A ORE G ER, T A
st AR TR I RE AN ZR AN [38] DA EAE F L2 7= S (R R o, 5 MR S 2 G BB S A,
LA REWS B MRA N A HOEANAT R, B A AN 1 RO B e 2 S 1. [Rtkm]
DA B, JE&ural L NS5 N Z MRS AR, Bt < e AR NAA e, RO IL 45
itk Rz, B AN N AT A Tt 02 MR ) Bt L= B RO REAT

BT, AR AE A5 S BUR, WL E AT SR ST N2 AR, U
BRI NG RR AR B, dbtfe s, SEdbatim s, JEEH T LUNIF AR

1) MGG E R APERIA, ERERFANT, MISERMHETELZREESATN.

2) LA MR, BATEEES R ABRMEEAS B B M IEHEE R,

3. fARGE
3.1. ARFR

BT TR A BN A7 3, BEAT FAG R A, AR M 3L 282 43, Wl RLR % 251 fr. Bk
o AitEoLan2 1 fros.

Table 1. The participants
= 1. HiRAaRE R

A K N Aol
531 5 59 23.50%
4 192 76.50%
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fEH E R e N5y 6 2.40%
AR 11 4.40%

—f& 45 17.90%

bR = 140 55.80%

e E= 49 19.50%

15 i $ie M I 51 20.30%
ERZ IR 90 35.90%

R 1~3 K 89 35.50%

R 4~6 Ik 20 8.00%

FHRRED—IR 1 0.40%

32. NETHR

3.2.1. FHELITHER

AT 5K ) 52 15 4 2> il 7] 722 (Prosocial Tendencies Measure, PTM) [39], iZ &% H Carlo Zwfil, &
A 23 NI, KA S mbar, A1 FEFRAMEEOE] 5 AEFAIR), B35 T AT B4 A, KA.
TEEPEAE T 6 MEEE . 30 BE IR MRRESE Wi iE . HAEs 4 8. 56 6 . 58 20 A 23
TN ATy o R RAEAR RIS ) o RECH 0.68.

3.22. FEER

AR ASAE A H ok 3 o E 25 A4 2 A (CGSS2015), EREE 6 MEH, RAZETRE S Ait
(1= EEARFR, 5= %BEFE), SHHERET MR, B AN ARHALGEEKF. 5
2 ORISR EERRAMERI N PRE TR  . EARRT T, IZRERM P20 R
4 0.36.

3.2.3. AFRRBIRBER

AW TR N B S R 2 R D S I 3L B I [40] % R IL 28 MBI H L ¥4 1 GBEAFT)~S5 (58
SRS S, A RZIRR. WSREE . BB AMATAG S 4 ANERE . ARIEIF M A, TEA
PR B FE R, F AR I I R BEER BAE W m R BRI SR AN 7 I [41]. o, WACK
PIX— Y R BB ARG I DA SR N O f BB A 7 (ORRRE s SR e
B NP N IR RIS DL OIE R o SRk, ARHIETE S BRI 5 R AR AN O G
HHATHETE . FEARBFFCH, BN 23R A Cronbach’s o 2% 0.65 F1 0.52.

3.24. BERFMEABANER

K F B A A4 N\ 5 3& (Inclusion of Other in the Self Scale), FRIMEAMAE S AN Frok &R %
FREE[42]0 XA TR R R 2 5 F LM E ik £ — M e did B AN Z [0 R B . B4~k
WA A AR B IR, ESEEAR, ESMmAER, RRSMARKRBEL, X8R
TEAH T N — B E R 0N 0.51.

3.25. BREBRIEHES
o I R A AR S s e . XA IR, — MR (proposer) Al — N [H]
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# (responder)fE 5E A2 B 44 IR T Bl — B % &, MRUCGERI I TR, BN H A BRIEREZ 8 & 4E
LIXAN T S o WER B N2 X BL 7 58, M58 e 4 AR U0 S8 th IR REEAT 40 BC, G SR Bl
BABSEANTTR, MR I8N [43] AR SR, A sl “<$Rics” M, i
TENG BRI Z D L A X U7, BARRIEHESE T 10 76, 100 ST 1000 76 =FRE L.

3.3. IRIEFMBIESH

AW TR B REAE LR, O FHEATIES . BB R =ML it &, EnER
BoEeaRE S . EE . FENEM. A SEENDRER, EREHIZE. B 5 oE
MR NS L, R KEAGER. EER. B ER AR EE ER. =85 0R
TEAT AR R S 20 50 W 2508 B/ M S (R SR DU 4y, 38 5 d i 0 B R 2 RN T AT 4% I s sk ) S 4
247N B a I EMOR I I Gl TR A\ PR R .

B SPSS21.0 X H AT 2047
4. ARER

1E 251 a3, I EA TR R shdH A 82 4y, WL 4l 95 1y, 1EHIHH 74 7. KI5,
WALFRE T AR R TSR . ABRIC RS E A=, HhTFothe)s, SGRFAHE, 5
gE RAR B IR REALE, UL EAE 5 &5 R i A .

4.1. X9

SR HTEE SRR, ML 5= S R 53 e D g Ao A RIE SR XA RM
AR S AN PREATESA BB 2). LA WL, SEAS e A A B 0 m AN R
i) T F L L 0er= i, L5 s il B R s R B 2 R 24T N, ABREAEKT
W

Table 2. Correlation analysis of usage frequency and usage intention of sharing economy

2. HEZFERME. EREENEXST

B 1 2 3 4 5 6 7
1. fd AR
2. fHERE 033"
3. i 0.14° 0.07
4. SRR n) -0.02 0.16™ -0.01
5. NBRfEAE 0.13° 0.16" 0.22" 0.23"
6. NBrRKREHE 0.11 0.110 0.11 -0.4 0.20”
7. AR -0.02 0.19” 0.03 0.24" 0.13" 0.11
8. TR E -0.03 0.04 -0.10 0217 0.09 0.17" 0417

H: p<0.001, Tp<0.01, p<0.05 TR

BEAR, AMARNBRR 2R B LR S RIS AR 55 b i B S AR B A A 8 25 AR (r = 0.17, p < 0.01), X
LS AR RBCRIE I AMA, BT T RIS 2 RoRAE AT . JRAHE i AR T ZRAE 55 rh th A B
TRBERIZR, NPRRREIRER, EARGER, RIS HE L (r=0.15,p <0.05).
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4.2. FEIRISTAEBFES LHETSEERKLRE

AHFUIR I IR T ZE A, AR AR AR R 52 B (AN [F) & A 52 LU T 2 A
B, SRR, UPAIE AR UGERT, AL T ML IE A, RS A TR N IR E A
Ti &R 2 (F o, 248 = 3.11, p < 0.05) (M3 3).

FIEZHIWRERKRY, HELTEEMH N ZEREZE P < 0.05), MILELT 5L 4 2 5
(> 0.05), W% B 54 2 [0 1 &80 Bl 2 A R E (p > 0.05) (LA 1) IXR AR o4t 2
ITAMSE LRGSR, (HILEE P SN A MG ICE AR E, M EIYrhE
25 NARAERIVE, AU TR —F ABRZ R BRI, BT AT S R

Table 3. Analysis of variance of sharing economy, online shopping and the control

F? 3. HELFE. MEHREMEHAENTES TR

5 ) A2 0 EL (%) r

(M + SD) P
LU 82 50.72 £ 9.64
P £ 94 2t 95 49.41 £7.36 3.11 0.05
i 4H 74 47.00+11.36
54.00
§’ 52.00
E 50.00
ﬁ 48.00
§4mo B
ﬁ?ﬁ 44.00 ‘ D
42.00 e 7‘
FLEZATF DX 2574 2 A
HHTR

m10.00 =100 = 1000.00

Figure 1. Statistical chart of distribution ratios for different groups at three amount levels

B 1. TERIMMEE MK LSRRG E
5. i
5.1. XEZFEFRTSITASH

AHLFAE R T I RATHRA AT AL MM BRI R ORI, RIEZET s R R 3 7
1208 NS JE R S RAE 55 P K 70 AT N 08I0 AT FUUE ] 1 S22 5 X MAAT N KRR
ML B RES G I NISR A 24708 B RHE ST 2, BB R emZ T 2 532 a5
S, TGS M SN Z SRR, BUbsl & 7 E 2R 2AT 8. X RS ATt ss
2, AR IS 5ICEATE, AR S R BN A S E SR [11]. SER BN
AR PR, PSR B T RRAMA A S DAL, SRR RE RS SIS A AT
RS XA NG N Z 18] 2R3 AT RE 2t — D5 28 IS, b IRCE 2 0 247 8.
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FEBLSEAE TG P AMA S S35 I SE AN BA TRk TT o BT ids 2 1) B JR S 5 I A e A )
1. B, HATHISERARIEFTSIRIAZ R RIIEELETH0L, FEOQE TR i i
FECL BT RV AE, 7 AR & B A IR b T REIE B i L, AT REAS A T AE B S 2B G o A A S 2 e
PR AT M SEPR R S FLR, H AR AR R AN R R SERR IR A SR N S 5T . ik
BRI 18] 40 T3 et s 28 BE AR S9ITA] R SRARAL T S B B AR v, RIS 3 SR 20 5 7 il 1A P A0 40
b T AR BL
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