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Abstract

In recent years, China’s consumer market has grown in size, and the impact of urban consumer
culture on individual identity has become increasingly complex. This study selects Shanghai as the
starting point, analyzes the main characteristics of urban consumer culture by sorting out the de-
velopment of Shanghai’s consumer culture in various periods from the beginning of the 20th cen-
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tury to the present, and reveals how urban consumer culture shapes and affects individual identi-
ty. Through historical vertical investigation and modern horizontal analysis, we explore the me-
chanism interaction between consumption behavior and individual identity and how this rela-
tionship appears and evolves in the specific urban context of Shanghai.
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