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Abstract

Today’s economic progress places increased focus on the impact of corporate social responsibility
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on the market economy. This research examines the influence of corporate social responsibility
on commercial credit, human resource management, and the digital economy. Currently, commer-
cial credit significantly aids enterprise financing, while human resource management is transi-
tioning towards a broader enterprise perspective. As information technology advances and the
digital economy grows rapidly, the integration of the digital economy with corporate social re-
sponsibility is essential for achieving high-quality enterprise development. Consequently, this
study delves into the precise application areas of corporate social responsibility, guiding enter-
prise development and enhancing their competitive edge.

Keywords

Corporate Social Responsibility, Business Credit, Digital Economy, Human Resources Management

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 51§

MAGFE TN S S ORI, 2B, S KIAEE, WA TSR AR,
Lﬁiiﬁ%—ﬂilﬂ AN ANV AW SRR B A 2, B R E AR AN ER I e e A . SRk
zJ\EE%E’J%/fﬂx?ﬁWEﬂ%jﬁ%, il SR A @B RIFIIATER R, M m Rk,
RETEZ TN XAEAEFLEEN T, AR MRS PIE, Wik T Al “5HE”
PIAJT, A2 B PP R 2 A G e AE, 0. =Yk SifE. M. A, ik
STUTIIARAEN AL WG . BHAR R WTRSRE. RIS, SOk, REREREF . (R T4

B

BE & ST RN A IR RN SR, AT 25 JRANE LA, I b AR SR AR T =
i AT IR 55 B [ Pl R R BT B At 2 SR R 2, 7R EAE 2 5TAE[2]. W Tl | A A2 5T, HAiRHbR
R, A B E AT & B IAR, RO A B IR R A S H LR —3 5, e N FEL G5
BRI BT & o Ak A4 57 4% (Corporate Social Responsibility, CSR)RI4 £ Hi i 8 5] 2\l 5 K% #5732 3 1) it
R, AR AR AR A 2 TR S I AR R, I BT S I Ak 22 5 AR DA A K A e . R
ZIEWIRR TR I, FENBEIRRUET A2 A AN FEAL A RE T Ak 22 SRR Al R A E R AR
[3]-

2. it STERIAER

{Mb 44> 574 (Corporate Social Responsibility, CSR)IX —Hf & i F- /& 1 9% [H 243 Sheldon T 1924 4%
t, H 20 42 70 4EARLLE, BT SIARFEA[4]. Carroll MK, NS TR MR EN BN,
ST L BT I TEEERI G R, JF B EAR RO R I Ak 2 BT R ARSI PO AN ST
EPZ2 35 54T IR THE. B ST ML TE, HAPSU 2 aal, ARG IRICONERETHE. B 5T
MEEE TTAE[S]o ML TTAT R MV AE CRUE R 2 A5G E F 28 (1 [, AN Wirdy™ KR 2 18] 1) 474 £
Bt VR TUT A REBUT H & T Ak ST B M BOE SR IEIE R AR, KX 4
WAEEEE A —Efm, BARTUEMS, S ERKEME, Sas, RENRENG: BH5TER

DOI: 10.12677/ass.2024.136525 493 R AT


https://doi.org/10.12677/ass.2024.136525
http://creativecommons.org/licenses/by/4.0/

FrFE, Wik

BRSO E R, KEEAN B & 58 5 A SO T B 3E IE 20N 2638 ST 2 fe Ak 3 T
H S SLPRio, A EABA S TUERAT N, Flan: 52 R M IX FR At SR s o 5 T 8B . TR H
X 25 K& . Mcwilliams 1 Siegel iAN, CSR J&1E AV 28 FEEIVETE R 4b, NiEshHt & & @ &R H
HI4k AT ~[6]; Waldman Z5E0$2 i, CSR A2 R AV BB 4 0 28 FIVE AR R, (R idbdk &R 25 5 T+ AT
R[T]e TR, 1R 253 UG DR 25 A G WA iR CSR I PIA[8] [9] [10], 4n: Barnett iAA, CSR &
Ak B R I A AL A PR BB m A AR R, AT 5G4 5 il 5 R 25 A O3 2 8] 9% R I A AT
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AL TUERRIL T VML S5AT N RE RS S5 R 2 AH S MBI — 2, 3 1 kA [15], B Aol H R
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Table 1. The meaning and measurement methods of corporate social responsibility and commercial credit
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Table 2. Diversified recruitment channels
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DOI: 10.12677/ass.2024.136525 496 FESRERTH


https://doi.org/10.12677/ass.2024.136525

ErFE, BREE

///\\\
,//// \\
// EP]%E \\\ -
/e W
S ORERSSANE AL B/ AL/ 65 AT
BT A N REY/T/EIIASRE

RIET M kB M

Figure 1. Third level M talent training system
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Table 3. M Enterprise performance management system
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Figure 2. M company salary and benefits
2. M 1l Frm4E 5

4.23. RTAEBES%F

WA, FEKE. M ARRESESEE, AR, M@, FEN 2 uihigimE
18, SR TREFR NG, Mt AE. FE, Mo m TRAERAR S JIERIR RS 25
RGBS, B TG AR TS5 TAE. 2023 4F, M /e GHE R TrEa @, B TARANE R TR
PR T EFENY) 24 12.7T

1) RITME

M A LS R T RASH, RRERIi b it Tasd sl . sl i TR R R F IR, M ik
e “EHRERKEMAE” , A TRESHEFKEEGESZRMTF6. B, M s 2 e 35
WS, AEMAHA R TE RS, BRI 7 TRAERAE S, W “SHEBER” “GEmHE” % M
MK AL N LR ISR ThRE, FREEAH M Ak R T X RSE S “M Ak Biie >, 53 Tr] BAsSE 44 8%
S B0 RS ARSI EEN . AP S I

R TR ] DO I [ 28 A A 30 ER, B0 AR S I i) RS ERYE A T AT R R . M Al
S FEAT AR A, W VR R AR OCER AR B, JRSUAR EREBEAC IR . hAh, M AL R OR
ZERN L R ANARR A CHE TR A NRERE, 2T H i EAT M.

A RRE A TR G, M AMREE IS ToHA, (ENEREHEES R T, 50 TIRE
FEYIMBC R, LaRER T s TAER AR SR REAER . 5782 A BOlkE;
WSRO AT R, FFEIT AR, DAREE ST 3 75 B &5

AR, M AMERRFETFRE G T R, AR A A 5 VP B, 5 S V& SE s s it . 4k
HIIN, M AMEERXT BRI T T RO E” R CUH SRR PIANYE ST R 2023 ARV EE A,
TSR, M ARl S S5 i A b L e @, e O a i, IR = I E A iR T, R
ERE GRS L, RREEIRTE B L) AR BRI

2) BRI ESRE

M AR A7 3 T, I AL (M A AR R B IpiE ) SRS, BEA)TE SeAR AR R O 2 R

DOI: 10.12677/ass.2024.136525 498 FESRERTH


https://doi.org/10.12677/ass.2024.136525

o

ErFE, BREE

NPT G TR AR AR A . M Al ST “AOREE” o “RITAE” o CURAET . CER
N7 CRET Je CREARA NSRBI 5 TARRI AR, FrEERR 0 TR H (R 4).

Table 4. M enterprise employee welfare system
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Figure 3. The process of M enterprise’s digital transformation
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Table 5. M enterprise’s digital strategy goals for 2025
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Figure 4. M specific 2025 digital strategy
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