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Abstract

In recent years, new energy vehicles (NEVs) have rapidly developed as they gain public attention.
Many brands are now promoting NEVs, supported by state policies. At a June 2023 State Council
meeting, strategies were formulated to foster the high-quality development of the NEV industry.
Future NEV initiatives must prioritize innovation-driven R&D. Understanding consumer prefe-
rences and buying behaviors is crucial for this sector. Leveraging the new quality productivity
theory, this study uses text mining on two platforms, Chedi and Station B, to analyze 19 NEVs.
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Table 1. Sentiment value and average monthly sales of 19 models
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Figure 1. The absolute value of the difference in sentiment between the two platforms of 19
vehicles
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Figure 2. Five types of car model word clouds
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