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Abstract

Liangzhu ancient city site is a sacred place that proves the history of Chinese civilisation for 5000
years, however, most people’s knowledge of Liangzhu culture is still shallow. The dissemination of
the Liangzhu culture currently still lacks systematic and targeted research that approaches from
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the perspective of the audience. The article will explore, through methods such as field research,
surveys, and interviews, to analyze and summarize the channels of dissemination and the target
audiences of the Liangzhu culture, aiming to enrich the research on the dissemination of the
Liangzhu culture from the audience’s perspective. The research finds that the dissemination
channels of the Liangzhu culture are diverse, including but not limited to online media, social
networks, and on-site promotions. Furthermore, by analyzing the needs of the target audiences,
from the dimensions of “cognition-attitude-behavior”, the study examines the effectiveness of the
dissemination of the Liangzhu culture and then proposes suggestions and insights on enhancing
the effectiveness of the dissemination of the Liangzhu culture. This is with the hope of further ex-
panding the influence of the Liangzhu culture and achieving a profound impact on the hearts of
people in the process of its dissemination.

Keywords

Liangzhu Culture, Audience, Communication Effectiveness

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 51§

1959 4, H S A IRk R I R s hk PR AR [ R 2% ol 2 s dr o R S, R
{LEE4> 5300~4300 4, A E A A EEE L2 —. RGBS REChmZe, BT —4
T E BT A AR, DURBTERMCA BT S0 a2 ARG — (5 i R 1 R X o R A,
& SZUEH £ 5000 224 SCHH 52 ) 2EHh 1]

R SR R BRI 5050 3L o [ o AR B RS IR S, A NS = iR SR A M= .
2019 4F, R dIs b A HERL AL BN (RS~ 258D, X B B R R TE 2 N
TR, RS PR TS AR E PRSI AN, sk T A R AR AR BiE R
WA T S B SIS AT 0 SR R, X RS R R B — e BRI . 2023
B, BUNTIZSHTF, RIESCIIREEHIUE. RETCRBMATIESMEER RS, HIE RSN E,
AT ENUNIE & I AANTE R T RESk.

H AT OG T RIE AR 7 H 0 0 AL E P AN 7 T SR — R AR R EUE, IRAAL R 0t 7L
B RFEE R SUERR R AT I

H—, KT ORI T, K2 E e E 15 H B T R SO B A EAR R T B —, %
ARIBSZ S I ARG 0 o 6ok ol R, B A A 1 D R SO R 3R A T R T R . R 5G + VR,
B RIS IE S R R T B LR i AR IR 2], 8“3 + BB o “30fh + EEA T EEaR
SKIGINEANIEK[3]. AR A FIFARRCE Y K. o, &6 RETCRIESCRF= ik, @t
NI TE R, B s R R 5 5 A N Tl I 2R Ak S0, A3 T JBOU I R S0 A 4] - JEB I A& 45 77 20
RIEARICIHT, BEFEEATTHIE R U RE AL R S s

B, RTHEERESCLBA T, HilOf 0N F540E. REERE. AERIERSHRpILEES
FEAR DL AR RA B A T B S [2] . BIAnTEIE TS S T, R SCA SR 1 5T LA B L PR 0 B )
SR AR HEAANBE T E R SRR F R R AL B, BT R 2R, DUEAEN
X WIs T AL . fEI6, DA IREEN ARSI T+, HESN R 38 SCHARYE A [F) 15 Bl Al & 2 R [5] -

DOI: 10.12677/ass.2024.137654 735 R AT


https://doi.org/10.12677/ass.2024.137654
http://creativecommons.org/licenses/by/4.0/

ks %%

S URFIN, A2 ARHILAR H R R R SO SRR T R R 38 S AR SR RSV AT 72 AP A R S
W B AMTAR B RAADRE, R, BARE. AR EMEEN[6]. e W2 0 R
WAERE MG S EEAE M B H AT QAR 2 N AR RO, B OGEE $I52 A48 B 1 WF 78 tho R 4k 4k
RN NSE AL A R AT S0 M 478 HHAH S ELAR it

Zibpid, RESTLRIE 8 B AT sk = B RGE SEHE R LS AL A VI S R0ETE, (ERT
FEEAT ORI B A2 3 ARG SR R SR 3 R B o X thoh R SOy AR R 3240 1
B, RO 7B I 2 A bR oK, ik RESCAEE R R HIEBFIRAN O HIRCR .

AHEFORE M SZARAA A, X R SO AR RRURE & B bR 2 AT M S5 A A, AR 32 AL
) R SRR BT -

2. REEILRBIVR 54
21 BERHZE

EEECR ST 106 R E MRS 907 5.

WFF AT SEHUIR BT, S5 E A U7 Rk A [ BRI S AR B, IR\ T A I 2 M AR
DR LR, DRSS W5 2, 1R R¥E SCALIRBIUIR . RSBt g, e R 250 B
WWLEE . sk, HAIRSE, DORISXTIE O S BRI B m SR O, B T 2 Ui Bl
B WA ) R PR

VR FEZEETRERERAR, DUTRPERN TR, SEN G Eda T e mmre. ik, Ui
WHE A USRIRAN . BRGNS, AR R ik i S R 55 5%, (RIS th BE A% 3 MA SCIR 7T
R AR K . ViR AT RN TIREAMES 5 R SRS S L. RIS AR, mt
FHE R EEMAIM R HEFITHERANEE. FEULAGMUTREEE SRR, AU AR
TR BTN BALEB . D5 BN RIR R R AR A R B I A e S L IR 2 AR, D
FERFEA ) ZHEE

i) 2 Y R W 45 [ A MRS ) AR S A 7 5, i 3RATK 287 1738, ARl 246 £, 174 (]
W oh 85.7%. b, A7 10 4 MBS I RN BEAT T RAS TR, R L st e
XEEA LU, AR AT 50, HARRE S IR A AT 53 BB B

Table 1. List of people interviewed
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Table 2. In what way do you learn about Liangzhu culture [Multiple choice]
F2 EBEHAFARTHBRRENL [Zik]
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SCETRL: PR, RE. BME 59 32.42%
S 51 28.02%
SEHBAR VS 57 31.32%
Z5MRERRS 51 28.02%
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Table 3. What type of publicity would be more acceptable to you [Multiple choice]
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Table 4. What type of publicity would be more acceptable to you [Multiple choice]
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Table 5. Have you learnt about the creative spirit of Liangzhu’s ancestors through the campaigns and events you have been

exposed to
F 5 BETEMINSEMEEEY, BESTRET REXRMAERR
pril Mt =a Y]
2 145 79.67%
i 37 20.33%

Table 6. Do you feel cultural confidence and national pride through the promotion and activities of Liangzhu culture
F 6 BEREXUNERSEN, BRERZHTUAENREERE

i I it Et 1
2 161 88.46%
7 21 11.54%
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Table 7. Would you like to visit the Liangzhu ancient city site again in the future

R7. BREBEREEUGEBRSV RESHIEL
bri It L 45
7 138 83.64%
w5 27 16.36%

Table 8. After learning about Liangzhu culture, are you willing to share your knowledge and understanding of Liangzhu
culture with others

#8 ATHMREAXWKE, BREEESHIADZEXN REIARFIER

i 15 NiF tt 1
2 204 82.93%
7 42 17.07%
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Table 9. Do you have any idea to participate in the activities conducted by Liangzhu in the future [Multiple choice]

# 9. AREGEBHBESERERITIER [Zik]

I N EL 1

BAEE 55 22.36%

B R  HR IR 5% 125 50.81%

e R, U 97 39.43%
BT, B, Wi 82 33.33%
BRI, TR . AR VIR 93 37.8%
LA 73 29.67%

8 LR REEE 73 29.67%

Hofth: 1 0.41%
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REALSE R e H T 8, HREE T, KFIRG . B A 545 NN M5 28 X
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211 32.13%, HUCAHKFIRSE, 2015 17.62%, WA SEIR .

Table 10. What impressed you most about learning about Liangzhu culture
F 10. TRRENXLHERES, BEKRERZINZ

I3 N1y ER1]
eSS 19 10.44%
2%, WEEE, KE 58 31.87%
KF &R G 34 18.68%
ks 20 10.99%
(LN TS 20 15.38%
WA BN RIEZIAZ 1 13 7.14%
FoAth 10 5.49%
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Table 11. Is there a discrepancy between your visit to Liangzhu ancient city ruins park and the publicity you receive

11 REGHIENLAERPSHRIGT S ERENERRTFERER

bri N = (7]
= 121 73.33%
% 44 26.67%
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