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Abstract

Cultural tourism, as a key means of cultural preservation and heritage, plays a significant role in
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boosting economic growth, enhancing cultural soft power, and improving the quality of life for the
people. Under the background of culture and tourist integration, the change in tourists’ consump-
tion demand has forced local ancient cities to carry out the profound advancement of cultural
tourism. This paper reviews the current state of evolution in cultural tourism resources in the an-
cient city of Taierzhuang, and uses the network text analysis method to obtain the results of tour-
ists’ perception of the ancient city of Taierzhuang from three aspects: cognition, emotion and
overall perception. It is found that there are problems in the ancient city of lack of immersive ex-
perience in the development of tourism projects, untimely infrastructure update, and lack of crea-
tivity in cultural and creative products, and accordingly, the countermeasures of creating an im-
mersive experience, updating and improving infrastructure, and creating creative cultural and
creative products are proposed, so that offer a reference for the advancement of cultural tourism
in the ancient city.
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Table 2. Word frequency analysis of tourists” cognitive perception
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Table 3. Emotional perception analysis of tourists
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Figure 1. Social and semantic network diagrams
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